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602 fe (important you ) 
this book 


Last year, the third edition of ‘‘The Canned 
Food Reference Manual” was published and 
offered to those professional people who influ- 
ence the eating habits of America’s millions. 


The response to American Can Company’s 
offer was prompt and overwhelming. To date, 
12,602 copies of the Manual have been dis- 
tributed, to every state in the union, and to 
51 foreign countries. 


The publishing and distribution of ‘“The 
Canned Food Reference Manual”’ is another 
step in the Canco program of disseminating 
useful information where it counts in sales 
and profits to you. 


AMERICAN CAN COMPANY 
230 Park Avenue + New York 17, N.Y icanco] 
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@ These are the people who are using ( 
“The Canned Food Reference Manual’ 
Physicians Canco Customers 
Public Health Officials Home Economists 
Dietitians Armed Services ( 


Nurses Hospitals \ 
Biologists Libraries 
Bacteriologists Trade Associations 
Food Technologists Government Agencies 
Instructors Universities 
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YOU JUST 
TASTE THAT GRAVY ? 


It looks good enough to eat! 


That's the secret of Muirson Labels. They 
oa nature's own colorings — to the last 
detail. 


Nature - Color vignettes, as developed by 
Muirson, are the result of specialization. This 
nationwide organization devotes all of its 
plants and personnel to one thing — the 
printing of better labels. 


Perhaps it will pay you to consult a special- 
ist. Write to the nearest factory. 


This advertisement in its entirety prepared 
and printed by the Muirson Label Company 


FACTORIES: BROOKLYN, PEORIA, SAN JOSE 
Sales Offices Throughout the Country 


Size 6x9, 380 Pages Beautifully Bound 


A COMPLETE COURSE IN CANNING 


The Industry’s Cook Book for over 40 years 


SEVENTH EDITION, COMPLETELY REVISED JULY 1946 


FOR MANAGERS, 
SUPERINTENDENTS, 
BROKERS 


AND BUYERS 


Stamped in Gold 


All the newest times and temperatures .. . 
All the newest and latest products . .. . 


e Fruits e Vegetables e Meats ¢ Milk 
Soups e Preserves e Pickles e Condiments 
Juices e Butters e Dry Packs (soaked) 
Dog Foods and Specialties in minute detail, 
with full instructions from the growing through 
to the warehouse. 


380 pages of proven pro- 
cedure and formulae for 


everything ‘‘Canable”. 


“Iwould not take $1,000.00 for my 
copy if could not get another.” 
—a famous processor 


Used by Food Processors to check times, 
temperatures and RIGHT procedure . ,. . 
by Distributors to KNOW canned foods . . . 
by Home Economists to TEACH the subject of 
food preservation. 


For sale by all supply houses and dealers 
. . . ordirect. Price $10. postpaid. 


Published and Copyrighted By 


THE CANNING TRADE 


Since 1878—The Canned Foods Authority 


BALTIMORE 2, 20 South Gay Street, MARYLAND 
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OUR VINERS ARE TAKING AN 
INCREASINGLY IMPORTANT 
PART IN THE PRODUCTION OF 
CANNED AND FROZEN PEAS 
AND LIMA BEANS. 


841 
in use in 1928 


1376 
in use in 1933 


in use in 1938 


2833 


in use in 1943 


4047 


in use in 1948 


USE—TO IMPROVE QUALITY, 
INCREASE PROFIT AND MEET 
COMPETITIVE CONDITIONS 


NY 


MACH 
Green Pea Hulling Specialists 
lished 1880 e 
EV AUNEE 


Esta! 


incorporated 1924 


WISCONSIN 
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CANNERS 


WEAREVER ALUMINUM 


PAILS and PANS 


Made of 12-gauge Aluminum 


16 QUART PAILS 


Welded ears and strong bail handle of heavy alloy 


14 QUART PANS 


IN STOCK 
for 
IMMEDIATE SHIPMENT 


Manufacturers 
of 


Food Processing Machinery 


INCORPORATED 
713 - 729 EAST LOMBARD STREET 
BALTIMORE 2, MD. 
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% J Next to the products you pack, there’s nothing more important than the f 
3 cans you pack them in. 0 
r 

4 VA That’s why we think it’s such sound business for you to check with Continental p 

Y 

4 before making any decision affecting your supply of cans. b 
Is 
4 fo “It costs nothing to talk things over and... ; 

% fo We may be in a position, because of our size and flexibility, to : 
4 assure you a dependable supply. ie 
4 fo We may be able to give you faster service. : 

} 
4 V4 We may be able to save you money by suggesting a <<S / as ; 
(pv change in your processing operations. is 


4 Va Or we may be able to help you with a knotty You cant ly 


technical problem. 
4 fo Why not “Check with Continental” today? a 2 


SS 


CONTINENTAL Can Company 
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were higher than in any year since 1942”—— 

“There is no doubt of the increasing strain 
on many enterprises as we enter 1949, and the competi- 
tive months ahead will test their stamina in rugged 
competition”. The above quotes from Dun & Brad- 
street offer a challenge to industry. They offer aiso 
an opportunity to the wide awake, hard hitting busi- 
ness executive, who welcomes the change from the 
many abuses of a sellers’ market to the more exciting, 
self satisfying task of earning a profit. Members of 
the canning industry have been subjected to a constant 
barrage of talk as to how best meet the situation in 
1949. As a whole, the talks have been good and could 
be helpful. Boiled down, they add up to a warning— 
Pack Better Quality and tell the world about it—Mer- 
chandise. The point is what is the industry and what 
are you as an individual doing about it? 


were AWAY—“Business failures in 1948 


QUALITY—tThere are still a good many canning 
firms who steadfastly refuse to buy their raw produce 
on a graded basis. We have yet to hear one good, sound 
reason for continuing to buy at a flat price. A flat 
price means, simply, that the farmer, by hook or crook, 
will delay harvest to obtain the best weight. (Which 
is past optimum quality.) It means greater waste and 
higher labor costs; it means lower quality in the can; 
it means a slower moving pack; it means bottom prices 
for your goods and fewer repeat orders. Right now, 
when you are writing contracts with the growers, 
is the time to make that needed change. It will take a 
little education, a little selling but it will be a sale well 
mad. That would be the start of an individual quality 
program, assuming of course, that you started with 
qual'-y seed. Go on from there and see that the crop 
iscu. at the peak of quality and handled with dispatch 
and orecision in your plant. Make your plans now, 
orde: necessary machinery and equipment. Decide 
now hat if your plant can’t keep up with the fields, 
thos: fields will be skipped. Set up a small quality con- 
trol ib, a sanitation officer (you, if necessary), ete., 
ete. By all means, decide now and make your plans 
now produce quality. 


A) example of what the industry can do about qual- 
ity v .s furnished us the other day at a meeting of corn 
cann. vs. One Ohio canner was called an idealist when 
he s\ ggested canners help their neighbors produce 
We wish we could reproduce here, in some 
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small measure, the sincerity and enthusiasm of that 
canner as he answered the charge of idealism. The 
quality of our area, he said, has been greatly increased 
in the past several years because we have taken the 
trouble to talk to these low quality producers, to show 
them where they were wrong and how they might cor- 
rect their operations for better quality and a higher 
return on the dollar. The program has been so suc- 
cessful, he said, that there are now only two low qual- 
ity producers in the State and they will be out of busi- 
ness before 1949 pack gets under way.—There are sev- 
eral regions suffering because of a poor quality reputa- 
tion. They might well take a tip from Ohio,—and 
Pennsylvania too (“Buy Pennsylvania”) if they would 
stay in the business of producing canned foods. 


MERCHANDISING—This column has said enough 
about merchandising to be quiet for awhile. But if 
by repetition we can induce only a few canners to do 
something about it, we will have been well repaid. 
Surely more individual canners are thinking about 
merchandising. Just how many have actually included 
it as an expense item in their budget is questionable. 
If it isn’t made an important item of cost on 1949 
packs, total costs are likely to exceed net income. 

As an industry, it would seem the pleas for mer- 
chandising effort have fallen on deaf ears. To be sure, 
the well-known national advertisers and the Can 
Manufacturers Institute are in there plugging, as usual, 
but the rest of the industry is outside looking in, also 
as usual. The Canned Pea Association barely reached 
its goal after cutting the fees in half. The Corn Can- 
ners have a rough two-thirds of the way yet to go on 
the same half basis. It shouldn’t be necessary to sell 
either of these programs. They should be ‘over-sub- 
scribed a dozen times. Corn Canners say they’re wait- 
ing for some one to build a fire under the program. 
Why, in heaven’s name, don’t they jump in and fan 
the coals themselves? 


Time is slipping by. This buyers’ market is no idle 
threat. Things will be vastly different than the last 
buyers’ market you knew. Then they had store clerks 
to push your product because they made an extra 
penny or two on your label. Now you have organized, 
quality minded competition in fresh and frozen foods, 
skilled in the art of merchandising and fired with the 
zeal of their mission. Quality canned foods, properly 
merchandised, can meet that competition with ease. 
Are you prepared to do your part? 
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SOME ADVANTAGES 
IN THE USE OF LIQUID SUGAR 


Received by the sugar refining indus- 
try as “one of the most important tech- 
nical strides in years,” the ion-exchange 
sugar refining process will soon be in 
operation in St. Louis. A_ high-purity 
liquid sugar will be produced by Indus- 
trial Sugars, Inc. of that city, bearing 
the brand name Cascade. The availabil- 
ity of liquid sugar should quickly effect 
lower processing costs for industrial 
sugar consumers. 


A first in bulk handling accomplish- 
ments, Liquid Sugar can insure the 
user’s competitive position by the elimi- 
nation of waste—not waste material 
solely, but waste space, waste time, and 
waste labor. Delivered directly to the 
consumer’s plant in stainless steel tank 
trailers or specially lined tank cars, the 
sugar is pumped to storage, thence to 
process by simple, fast, mechanical de- 
vices. The price, on the basis of solids 
content, will be competitive to that of 
other sugars. 


For many years, some of the best 
minds in the country have studied this 
problem: how to provide quality sugar 
refining on a relatively small scale, 
which could operate within the interior 
of the United States. The answer came 
slowly; by 1941, however, interest cen- 
tered on the ion-exchange process. As 
research progressed, it became apparent 
that a truly great innovation was near. 
Sugar impurities — mineral and organic 
—are subject to ionization, whereas 
sugar itself is not. Filtered sugar liquor, 
passed over consecutive cation and anion 
resin beds, produced a pure cane sugar 
solution. Furthermore, liquid sugar could 
be produced in a number of types, vary- 
ing from water white to light straw in 
color from 5% to 100% invert from 
68% solids to 76% solids, and with a 
purity equivalent to fine granular sugar. 
The product bore no taste or odor other 
than pure sugar in solution. In storage 
it was not subject to injurious yeast and 
mould growth, which commonly cause 
fermentation and other objectionable 
tastes and odors. Best of all, relatively 
small scale refining can be accomplished 
in interior United States, thus permit- 
ting inland consumers the advantages of 
liquid sugar. 


And the advantages are many. Pro- 
cessors like the price; they like the econ- 
omy of sugar handling in one operation 
— pumping —as against the expensive 
task of man-handling the heavy bags 
from the trucks; through the plant, up 
by elevator, to storage, in storage, out of 
storage, to point of use, to process, which 
involve cutting and lifting. 

For canners, Liquid Sugar does more 
than just provide a higher continuity of 
production; it imparts to the product the 


hygroscopic characteristics which insure 
against crystalization. Simplification is 
the byword of production today; and 
there is nothing simpler than turning a 
valve to meter out your exact require- 
ment of Liquid Sugar. 


George F. Spink, Vice President in 
charge of production, checks a small 
filter press in the liquid sugar pilot plant. 


SEEK WAYS TO TEST FOOD 
FLAVORS 


How does it taste? That is the first 
question asked by the consumer when a 
new food product comes on the market. 
And food processors and food scientists 
are just as eager to find the answer, for 
no matter how good looking or how nu- 
tritious a food product may be, it must 
“taste” good if it is to be accepted by 
the public. 

Methods of measuring flavor quality 
in food products have been under study 
in the food research laboratories at the 
New York State Experiment Station at 
Geneva, under the direction of Professor 
J. C. Hening. 

Food manufacturers have long used 
various methods for testing new prod- 
ucts before placing them on the market, 
one popular procedure being to submit 
samples to a large group of homemakers. 
Preference for the new product by at 
least 75 per cent of the consumers is 
usually required before introducing a 
new product, especially if it is to replace 
or supplement a well-known product. 

Professor Hening and his co-workers 
resorted to the “taste panel” method in 
which careful selection was made of per- 
sons able to distinguish food flavors and 
who had good “flavor memories”. The 
findings of these panels were then sub- 
jected to statistical analysis to deter- 


mine their significance and reliability, 

“Fine flavor is a major goal of all at. 
tempts to develop a new food produc 
and determines, to a great extent, its 
acceptability as well as its commercia] 
value,” says Professor Hening. “When 
new products are developed, flavor com. 
parisons should be made with standard 
products of the same general type ip 
order to determine the merits of the new 
product. Our studies have been directed 
toward the development of better meth- 
ods for evaluating the flavor of food 
stuffs.” 


CONDITIONING COOK WATER 
FOR GLASS CONTAINERS 


NEW Ditran, for conditioning retor; 
water to prevent deposit of hard water 
film on glass jars and caps, has been in. 
troduced to the food canning industry by 
the Diversey Corporation, Chicago. 

Packing of foods in glass containers 
presents a number of difficult problems 
in connection with retorting for preser- 
vation. If untreated cook water is used, 
a film is left on jars, which is extremely 
difficult and expensive to remove. 

On the other hand, cook water treated 
with ordinary water softening chemicals 
causes severe corrosive attack on lace. 
quered caps, and seldom affords complete 
control of film formation on the jars. 
Cook water treated with acid prevents 
scale formation, but causes extensive cor- 
rosion of the retort and other equipment. 

NEW Ditran was developed specific. 
ally to meet these objections to the use 
of glass containers. Hard water salts 
in NEW Ditran-conditioned cook water 
are completely tied up in solution. Jars 
are removed without even a trace of film 
on either the glass surfaces or caps. 

Because the solution is neutral, the 
conditioned cook water is non-damaging 
to caps, lacquer and printing. There is 
no rust pattern around the edges of the 
rim. 


CAN SHIPMENTS HIT ALL-TIME 
PEAK 


Metal can shipments to packers of all 
types of products totaled a record-break- 
ing 3,247,062 tons last year, reports the 
Can Manufacturers Institute which cite: 
U. S. Department of Commerce figures 
summarizing can production for 1948. 
This volume established a new all-time 
peak for the industry. The previous to) 
yearly figure established in 1/47 was 
2,956,452 tons or nearly 10 percent below 
the 1948 figures. 

Percentage-wise, the greatest increase 
was registered in the production of non- 
food cans where a rise of over 11 pe! 
cent was chalked up. Food cans showed 
about an 8 percent increase over 194! 
production. 

Top production month of the year wa 
September when 405,787 tons of meta 
containers rolled off production lines. 
This represented a rise of 18,()03 tons 
over August, the highest production 
month of 1947. 
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BROADER MARKET SEEN FOR CANNED MEATS 


For a decade canned meat sales curves 
have climbed. Last year their retail 
volume totaled $429,500,000. “Despite 
this all-time high, the industry should 
regard its present market as an ‘infant’,” 
according to Helen Davies, creative con- 
sultant on products and marketing. Miss 
Davies feels that meat canners can open 
new and unexplored fields of consumer 
acceptance. 

Some firms anticipate a sharp decline 
in volume when supplies of fresh meats 
become more plentiful, or with a drop in 
prices. Miss Davies’ recent study shows 
no need for anticipating decline, and re- 
veals that meat canners can build their 
volume by analyzing nationwide eating 
habits and adapting improved products 
to the public palate. By this, she does 
not mean to recommend another con- 
sumer poll, but creative research into 
new products with added appeal to the 
mass market. 

Miss Davies comments, “Over fifty 
varieties of canned meats are offered to 
the consuming public—but only one en- 
joys over 40% of the total sales—lunch- 
eon meats! Here the industry has gone 
all-out in performing an excellent prod- 
uct development and marketing job, 
thanks largely to the imagination and 
pioneering courage of Mr. Jay Hormel. 
At present, over 100 packers are mar- 
keting canned lurcheon meats.” 

Asked what was happening to the 
other 49-odd varieties in canned (or glass 
packed) meats, she stated. “I found 
corned beef hash, deviled ham, vienna 
sausage, chili con carne and one or two 
others followed in the trail—but nowhere 
approached—the popularity of luncheon. 
meats. Here packers can repeat their 
luncheon meat success by re examining 


their products and marketing operations _ 


and |y probing consumer trends and re- 
actions.” 


TASTES HAVE CHANGED 


“Too food tastes of the nation need to 
be st-died more closely. Our population 
reflec’; a mixture of world-wide tastes, 
cultu:s and living habits. Due to war 
and opulation shifts, food tastes and 
eatin. habits have changed. Wide re- 
searc) into people’s likes and dislikes 
enabl | me to find a large, untapped 
mark.’ for canned meats. Long socio- 
econo. ic study of human needs and 
Want. age groups, nationality, racial 
and s. tional factors led me to this un- 
explo cd market. The opportunities for 
the i dustry are vast. Consumer in- 
Vestic tions and sales figures show the 
great need for improving many present 
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“Prevalent Home and Marketing Conditions Can Expand the Market if Industry Studies Nation’s Eating 
Habits,” says Helen Davies, creative products consultant, who interprets the findings of her recent study 
of Canned Meat Products, the Industry and its market. 


MISS DAVIES 


During the past eight years Miss 
Davies, who maintains offices in 
New York City, has made a con- 
tinuing study of processed foods 
and marketing problems. 

On the creative side, she origin- 
ated and developed three new de- 
hydrated foods: Mushroom Soup, 
the “Dinner Packages” with Toma- 
to or Mushroom Sauce. These have 
been successful sellers under 12 na- 
tionally known brands. She has 
also helped develop a new type of 
salad dressing, now completing 
market tests, and a meat spread 
which is being developed by a pack- 
ing firm. 

Her work has covered first-hand 
field studies of the merits and de- 
merits from consumer and market- 
ing standpoint of products, pack- 
aging and marketing in behalf of 
a number of leading food manufac- 
turers. This included some studies 
in consumer preference in brands 
and products covering canned 
meats, frozen foods, coffee, flour, 
mayonnaise, salad dressings, cere- 
als, oleomargarine and dehydrated 
foods. 


products. I know there are consumer 
needs for new approaches to both prod- 
ucts and markets which could be devel- 
oped. 


QUICK MEALS A MUST 


“Today’s social and economic pres- 
sures have taken about 18 million women 
to jobs outside the home. Younger home- 
makers shop with quick meals in mind. 
Their legion is about 15 million families 
strong. They married during the hectic 
war or postwar years, with fewer oppor- 
tunities and inclinations to learn the art 
of cooking. Caring for one or two chil- 
dren keeps younger housewives busy. 
Convenience and variety mean worlds to 
them. Astonishingly, growing numbers 
of them find a shorter working day in 
prepared baby foods, including junior’s 
canned meats. 


“When a young homemaker, due to 
limited time, mood or sheer economics, 
cannot serve steaks, chops or other home- 
made dishes, she and her family still are 
no less hungry. Many times each week 
she wants to serve something better than 
merely soup, dull sandwiches or left- 


overs. Unlike her grandmother, or even 
her mother, a young matron isn’t as ex- 
perienced with left overs. This may also 
be due partly to having fewer meat left- 
overs!” 


“At this point the meat canners may 
ask: Why is it these millions of consum- 
ers do not take greater advantage of 
more than the fifty-odd varieties we are 
manufacturing? Certainly they offer her 
convenience and variety which add up to 
quick meals. 

“This question has many answers. But 
from the first-hand product comparison 
taste-tests made of many popular vari- 
eties and brands in canned meats, I must 
admit our surprise at the poor-tasting 
qualities and appearance of a large num- 
ber. 


FLAVOR IMPROVEMENT NEEDED 


“We took some of the best-selling 
brands in corned beef hash, stew, canned 
chicken, tongue, ete., and tried ‘dressing 
them up,’ carefully adding seasonings, 
tomato sauce, vegetables, fresh mush- 
rooms and other culinary ‘tricks.’ These 
helped give them a lift for the family 
palate, but we observed no second help- 
ings were requested, as with home-made 
dishes! 

“See how this coincides with consum- 
er comments in the American Meat Insti- 
tute study in 1946 which expressed what 
a sizeable cross-section of people think 
about canned meats: 

“When all the findings in this study 
are considered and properly weighted 
the future market for canned meats 
looks promising — given certain im- 
provements. 

“Most people eat canned meat only 
occasionally. 

“Do not like the taste’ is the princi- 
pal reason for not liking canned meats. 

“Canned meats, more often than not, 
are served hot. 

“On the liability side the reputed 
lack of a good taste or flavor ranks 
highest and is, indeed, the most serious 
obstacle to increased usage.” 


NOT PROPERLY MERCHANDISED 


“Next, we proceeded to evaluate con- 
sumer attitudes and merchandising fac- 
tors at the retail levels. Much remains 
to be done by the industry from the mer- 
chandising and _ point-of-sale aspects. 
Here is what we found in continuous 
study of canned meats during wartime 
meat-rationing and scarcities, and in the 
present high-priced fresh meat period. 


(Continued on page 19) 
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AGRICULTURE 


Pea & Corn Cannery Refuse for Silage 


By R. P. NIEDERMEIER 


Department of Dairy Husbandry, 
University of Wisconsin 
at the Wisconsin Cannery Fieldmen’s 
Conferences 


The accompanying table shows the di- 
gestible nutrients in various types of 
silages available for livestock feeding in 
corn and pea cannery areas. Corn silage 
and alfalfa silage are included for com- 
parison with cannery refuse silages. It 
may be observed that pea vine silage 
analyses similarly to typical legume 
silages, while as compared to corn silage 
it is higher in protien, but lower in total 
digestible nutrients. Sweet corn stover 
is more leafy and the leaves and stalks 
are more nutritious than field corn 
stover, and when made into stalk and leaf 
silage it is worth about the same per ton 
as silage made from immature field corn. 
(See analysis in table.) Usually if the 
sweet corn stover is given a few days to 
mature before the cobs are removed, a 
more palatable, less watery silage will 
result. The husk and cob silage is not 
as high in nutrients as corn silage made 
from well matured field corn that is well 
eared, but would compare with a mature 
field corn silage that is not well eared. 


Several feeding trials have been run 
comparing pea vine silage with corn 
silage for different types of livestock. 
For dairy cattle, pea vine silage was 
found to be worth about 90 percent as 
much as good corn silage. Since it is a 
legume silage, it provides more protein 
than corn silage and also more carotene 
or provitamin A. Milk produced from 
cattle fed pea vine silage has from 50 to 
100% more carotene and vitamin A than 
milk produced from cows fed corn silage. 

Pea vine silage is not as valuable for 
fattening livestock as for dairy cattle. 
When fed to fattening steers it was 
found to have about 70 per cent the value 
of good corn silage. This is not surpris- 
ing when we consider that each ton of 
corn silage contains around 5 bushels of 
corn grain, and the value of corn as a 


fattening feed is well known. In all tests, 
pea vine silage has been found to be very 
palatable for livestock. 

Therefore, both on the basis of com- 
parative analyses and feeding trial re- 
sults, the pea and corn cannery silages 
are valuable feeds and when available 
should be utilized as fully as possible for 
livestock feeding. 


NEW SQUASH LOOKS GOOD 


A squash that is fifty per cent larger 
and heavier than Boston Marrow and 
with flesh running about’ one-third 
thicker is now undergoing final field test 
at the Experiment Station at Geneva, 
N. Y. Seed will probably be available 
for the 1950 season. 

The new variety is the product of a 
long series of complex crosses started 
back in 1936 by Professor W. T. Tapley, 
vegetable crops specialist at the Station, 
in an effort to develop a strain that com- 
bines the good features of both the 
squash and the pumpkin and that will 
meet the requirements of both growers 
and processors. 


“The problem was to develop a squash 
which would be an improvement over the 
Boston Marrow,” says Professor Tapley. 
“From the grower’s standpoint this 
means an early, heavy yielding type. The 
canner’s requirements are more string- 
ent. First of all, he wants a smooth skin 
to simplify washing. Second, the skin 
should be red-orange in color so that 
there will be no marked difference be- 
tween it and the flesh which should be 
bright orange. Finally, the canner wants 
a large, thick-fleshed squash with a high 
solids content.” 

So new that it has not yet been named, 
the Geneva squash meets all of these re- 
quirements. It is undergoing further 
field trials this season to make certain 
that the type is “fixed” and that the vari- 
ety is ready for distribution. It will 
probably be named and released for gen- 
eral trial next year. 


ANALYSES OF SILAGE FEEDS* 


Type of Silage 


Corn, dent, well-matured, all analyses......... 


Corn, dent, immature, before dough stage 
Corn, sweet, stalk and leaf silage 
Corn, canning factory waste 


(husks, cobs and waste ears) 


Alfalfa-molasses, not wilted 
Pea vine, from canneries 


Digestible Nutrients 


Dry Matter Digestible Total Digestible 
% Protein % Nutrients % 
were 27.4 1.2 18.1 
eee 20.4 0.9 13.0 
centers 24.0 0.9 13.0 
22.4 16.1 
26.8 15.4 
24.5 1.9 14.0 


*From Table 1 of the appendix of Morrison’s Feeds and Feeding, 21st Edition. 
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RIVAL, NEW SNAP BEAN 


Rival, a new snap bean developed by 
Dr. W. J. Zaumeyer, of the U. S. Depart- 
ment of Agriculture, is listed by several 
seed firms this year for the first time. 
The new variety holds special interest 
because it is resistant to two seed-borne 
virus diseases—common mosaic, which is 
present practically everywhere beans are 
grown, and New York 15 mosaic, a prob- 
lem in certain seed-producing areas of 
the West. 

This resistance has accounted for out- 
standing yields in 12 states where Rival 
has been experimentally tested in com- 
parison with the well known and widely 
used Tendergreen variety. In New York, 
Rival produced 17,000 pounds per acre to 
Tendergreen’s 10,000 pounds per acre. 
Average yield in all states for Rival was 
9,000 pounds per acre, for Tendergreen, 
5,500 pounds. 

Rival comes from a cross between 
U. S. No. 5 Refugee and Full Measure. 
It was developed in 10 generations of 
breeding and selection at the Plant In- 
dustry Station, Beltsville, Md., and the 
U. S. Potato Experiment Station, 
Greeley, Colo. 

The round green pods of Rival are 
about 6 inches long, %th inch wide, 
straight, brittle, entirely stringless, and 
without fiber. The oblong seeds are mot- 
tled purple brown. Rival makes good 
growth in spite of adverse weather con- 
ditions and reaches picking stage about 
50 days after planting. 

Although Rival has not been tested ex- 
tensively as a home garden variety, Dr. 
Zaumeyer believes that it is well adapted 
to such culture. 

The U. S. Department of Agriculture 
has no seed for sale or general distribu- 
tion, and cannot supply seed in response 
to requests from growers. 


HINDE & DAUCH BOOKLETS 


The Hinde & Dauche Paper Company, 
Sandusky, Ohio, has added two new 
booklets to its “Packaging Library” files 
of particular interest to canners. Book- 
let No. 4 tells how to most profitably use 
color on corrugated boxes, while booklet 
No. 10 tells how to select vending dis- 
plays that will increase sales over the 
retail counter. Both are available with- 
out charge by application to the com- 
pany’s Sandusky office. 


CORROSION RESISTANT PIPING 


The Crane Company, Chicago 5, Illi- 
nois, has just published a new 32 page 
booklet “Corrosion Resistant Piping Ma- 
terials”, which fully describes their com- 
plete line of valves, fittings and ‘abri- 
cated piping to meet a wide range of cor- 
rosion conditions, which is available upon 
application to the company at 836 S. 
Michigan Avenue. 
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NEW HANDLING METHOD 
FOR PEA CANNERIES 


The problem of speeding up the han- 
dling of fresh peas from the viner to the 
eannery has always been a serious one 
for canners. Peas are highly perishable 
and require as little handling as possible 
and must be canned or processed with 
minimum loss of time to maintain color 
and freshness. 

Engineers of the West Bend Equip- 
ment Corporation, West Bend, Wiscon- 
sin, working with engineers of the Cen- 


tral Wisconsin Canning Company, at- 
tacked the problem for the Rock Valley 
Canning Company, Belvidere, Illinois. 
The result was a new “Load Hopper” on 
wheels, which can be loaded at the viner 
and trucked to the canning plant. A spe- 
cial elevator for use at the viner was 
also designed. 


The “Load Hopper” is made of heavy 
steel on wide steel channels, with square 
funnel shaped hopper, mounted on four 
wheels, two of which are swivel type. 
Peas are spouted into each hopper, and 
as each is filled, the hopper is rolled onto 
an elevator which lifts it up to the plat- 
form of waiting trucks for quick trans- 
port to the cannery. At the cannery each 
hopper is moved over a drop door leading 
to conveyor belts. Then a pin at the bot- 
tom of the hopper is pulled and the slid- 
ing bottom moved out, allowing the load 
to drop onto the conveyor belt for quick 
processing. Waterproof canvas covers 
are provided for each load hopper to pro- 
tect ‘he peas against sun, rain and dust 
enrov te, 


At ‘he Rock Valley Canning Company, 
Belvi cre, Illinois, the new system of 
hand! ng peas has resulted in substantial 
savins in time and manpower, as well 
as e. minating extra handling of the 
peas, retting them into processing faster 
and ‘us avoiding much spoilage. Sev- 
eral iundreds of these Load Hopper 
truck are already in use at this one can- 
nhery ind others are adopting them as 
quick'y as they can be delivered. Other 
Indus! vies are already adopting them for 
application in handling other materials 
besides food. 
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EQUIPMENT AND SUPPLIES 


1950 AND 1951 CONVENTIONS 


Joint 1950 and 1951 Conventions will be held in Atlantic City, 
N. J., and Chicago, IIl., respectively, and will consist of separate 
periods devoted to food sales conferences and production planning, 
it was announced March 31 by officials of the National Canners 
Association, National Food Brokers Association, and Canning 
Machinery & Supplies Association. The sales periods for both years 
will be sponsored jointly by NCA and NFBA and the production 
planning periods by CM&SA and NCA. 


For the 1950 Convention period in Atlantic City the food sales 
conference week will extend from Sunday, January 22, through 
Friday, January 27, and the production conferences from Satur- 
day, January 28, through Tuesday, January 31, with the annual 
machinery exhibit booked for that period. 


The plan for the 1951 Convention period in Chicago set for 
mid-February has been worked out along similar lines of sponsor- 
ship. The order of meetings in 1951, however, will be reversed, the 
production conference first and the sales conferences second. 


While the joint Convention periods will be sponsored and man- 
aged by the three associations, the pattern agreed upon will pro- 
vide for the attendance during the sales conferences of NFBA 
brokers, sales departments of NCA canners, non-canner manufac- 
turers and all buyers who want to attend. This pattern provides 
for the attendance of processed food manufacturers other than can- 


ners during the production period also. 
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IMPROVED MANGLER-PUMP 


In the improved model of its Mangler- 
Pump, designed for use in tomato prod- 
ucts plants ahead of pulpers, extractors, 
hot-break units, kettles, and preheaters, 
F. H. Langsenkamp Company, Indianap- 
olis, advises than the crushing rotor is 


Langsenkamp Mangler-Pump 


operated by a separate motor through a 
chain drive. The pump is direct motor 
driven and automatically controlled by 
a liquid level float in the underpan. Air 
binding is prevented and unnecessary in- 
corporation of air into the stock is 
avoided by maintaining a constant pump- 
ing head of liquid, or a closed pump inlet. 

All parts of the unit coming in contact 
with stock are of sanitary construction. 
The underpan and pump plate slide end- 
wise from pump body by loosening wing 


nuts to allow complete washout and 
drainage. The unit may be placed on the 
floor to receive tomatoes from the trim- 
ming belt. 


CONTINENTAL CAN OFFICIAL 
ELECTED TO VULCAN 
DETINNING BOARD 


J. Sydney Snelham, Vice - President 
and Comptroller of the Continental Can 
Company, has been elected a Director of 
the Vulcan Detinning Company, Sew- 
aren, New Jersey. Mr. Snelham has been 
Vice-President of the Continental Can 
Company since 1936 and Comptroller 
since 1939. From 1916 to 1929 he was 
a partner in the firm of Deloitte, Plen- 
der, Griffiths Company. Prior to this 
he was an accountant in Trinidad, 
B.W.I., and in Australia and England. 
He was born and educated in England. 


PACKAGING EXPOSITION 


The 18th National Packaging Exposi- 
tion, sponsored by the American Man- 
agement Association, will be held in the — 
Auditorium at Atlantic City, May 10 to 
13 in conjunction with National Packag- 
ing Week, which has been set for May 9 
to 13. More than 15,000 representatives 
of packaging producers and users are 
expected to attend from all sections of 
the country, 
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CORN HEARING EXTENDED 


After ten days of intensive hearings 
on proposed standards of identity, qual- 
ity, and fill of container for canned corn 
under the Food, Drug and Cosmetic Act, 
the Federal Security Agency’s presiding 
officer granted an adjournment of two 
weeks to permit further study of the 
evidence submitted. The hearing will be 
resumed on April 7 at which time con- 
sideration will be given, among other 
things, to whether there is now an ade- 
quate basis for establishing a standard 
for fill of container, or whether another 
season should be allowed for assembling 
further data. It is expected that the 
record will be closed on standards of 
identity and quality when the hearing is 
resumed. 


ILLINOIS CANNERS ELECT 


L. H. Schlecht of the Rossville Pack- 
ing Company, Rossville, was elected 
President of the Illinois Canners Asso- 
ciation at the Annual Business Meeting 
held at the Stevens Hotel, Chicago, on 
March 18. Other officers elected are: 
P. A. Washburn, A. Washburn & Sons, 
Bloomington, Vice-President; with W. 
D. Jones of Streator reelected Secretary- 
Treasurer. 


Directors elected are: M. K. Peterson, 
The J. B. Inderrieden Company; Hugh 
Pettinger, Minnesota Valley Canning 
Company; J. W. Thuma, Sycamore Pre- 
serve Works Corporation; Marcus Hall- 
strom, Milford Canning Company; L. H. 
Schlecht, Rossville Packing Company; R. 
E. Snively, Illinois Canning Company; 
and G. 8S. Suppiger, The G. S. Suppiger 
Company. 


MOLD COUNT SCHOOL 


The 12th Annual Mold Count School 
sponsored by the Association of New 
York State Canners for the training of 
students in mold counting for quality 
control of tomato products, will be held 
for a ten day period beginning Wednes- 
day, July 27, continuing through Friday, 
August 5, 1949. The School will be held 
at the Geneva Experiment Station and 
will be under the direction of Dr. Carl 
Peterson of the Geneva staff. Howard 
Smith of National Canners Association 
will head the instructional staff. 


OWNERSHIP CHANGED 


The H. H. Moulton Company of Balti- 
more officially became owners of the 
Myers Canning Company, Spring Grove, 
Pennsylvania processors of peas, green 
and wax beans and tomatoes on April 1. 
Gordon Myers will continue as General 
Manager of the plant, 
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NEWS AND PERSONALS 


McDONALD APPOINTS McAFEE 


Ray McAfee, former General Manager 
of Zigler Canning Co-operative at Tim- 
berville, Virginia and well known among 
older canning circles in California and 
frozen food men of the Pacific North- 
west has been named General Manager 


RAY McAFEE 
of the Wm. P. McDonald canning divi- 


sion at Auburndale, Florida. The Mc- 
Donald Corporation plant at Auburndale 
is considered one of the larger and most 
modern of citrus juice canning, sectioniz- 
ing and frozen concentrated plants, hav- 
ing a total capacity in excess of six mil- 
lion cases. 


WHITE POTATO STANDARDS 


At a hearing to amend the definition of 
standards for canned white potatoes 
under the Food, Drug and Cosmetic Act 
held by the Federal Security Agency on 
March 14, industry representatives testi- 
fied as to the difficulty sometimes en- 
countered due to disintegration of other- 
wise normal canned white potatoes and 
asked for permission to add calcium salts 
to overcome this condition. At the con- 
clusion of the hearing the presiding offi- 
cer fixed a period of ten days for the 
filing of suggested corrections to the 
record of the hearing and for the filing 
of proposed findings of fact and con- 
clusion. 


RED RIVER VALLEY 
INCORPORATES 
J. L. Vickers and H. L. Ray have in- 
corporated the Red River Valley Co- 


operative Canning Company at Blossom, 
Texas with authorized capital of $50,000, 


FLORIDA BUYERS LIST 


A. Earle Clark & Son, Miami 24, Flor. 
ida food brokers, have issued their an- 
nual list of grocery stores and super 
markets in Miami and _ Southeastern 
Florida, which serves as a salesman’s 
route and mailing list of more than 1200 
names. The route book will be sent to 
any national sales manager upon appli- 
cation to the firm. 


STOKELY PLANT CLOSED 


In line with the policy of consolidating 
production at plants where growing 
areas, plant facilities and labor condi- 
tions are most favorable, Stokely-Van 
Camp has closed its plant at Owosso, 
Michigan. 


TO FREEZE GRAPE JUICE 


Sunshine Packing Company, North- 
east, Pennsylvania, will add quick frozen 
concentrated grape juice, packed in con- 
sumer and institutional sizes, to its line 
of products Fred L. Rahal, President, 
has announced. 


HEADS ERMOLD SALES 


The Edward Ermold Company, New 
York City manufacturers of labeling 
machinery, have announced the appoint- 
ment of E. King Graves as Sales Man- 
ager. Mr. Graves joined the company in 
1948 as a sales representative. In Octo- 
ber of that year he was made Assistant 
Sales Manager and has retained that 
position until the present appointment. 
The company just recently announced 
the development of a new machine that 
unpacks containers from cases and car- 
tons, which is meeting ready acceptance. 


0-1 AT PACKAGING SHOW 


Facilities of the Duraglas Center, Cus- 
tomer Research and Market Development 
Building of the Owens-Illinois Glass 
Company will be featured at the com- 
pany’s booth at the Packaging Show at 
Atlantic City May 10 to 13. Occupying 
Booth 514 a series of 12 translites will 
be used to give a thorough presentation 
of the services that the Duraglas (enter 
offers to customers of the Glass Con- 
tainer Division. In attendance «t the 
booth will be E. F. Bertrand, \\. M. 
Robertson, A. R. Kohl, W. D. Plummer, 
C. M. Dooley and K. A. Hamel. 


PENNSYLVANIA DATES 


The 35th Annual Convention of the 
Pennsylvania Canners Association will 
be held at the Penn-Harris Hote!. Har- 
risburg, Pennsylvania, November 2! 
and 22. 
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Enjoy These 
Advantages 
Only Through 


CANNERS 
EXCHANGE 


LANSING B. 


Over 41 years of specialized 
Experience in food 


Plant insurance 


Over $21,000,000 cash savings 


Over 40% reduction in 
( Insurance rates on 


Canning plants 


Over $15,000,000 paid to 


Policyholders for loss 


SUBSCRIBERS 


Over 5,500 food properties 


Insured 


WARNER, INCORPORATED 
CHICAGO 54, ILLINOIS 
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NEWS — PERSONALS 


DISTRIBUTORS NEWS 


SUPER MARKETS TO MEET 


The Super Market Institute will hold 
its 12th Annual Convention at the 
Stevens Hotel, Chicago, May 8 to 12. 


PLAN BANQUET 


New York’s Italian-American Grocers’ 
Association will hold its 17th annual din- 
ner-dance at the Hotel Statler in that 
city on the evening of May 8. 


JOINS POOLE CO. 


Victor L. Zimmerman, Jr., has joined 
the sales department of the J. R. Poole 
Co., Inec., New York and Boston food 
brokers. 


IN NEW QUARTERS 


Safier-Phillips Associates, food brok- 
ers, have moved to new and larger offices 
at 15 Exchange Place, Jersey City, N. J. 


GETS NEW ACCOUNT 


Harry W. Freedman & Co., Newark, 
N. J., has been appointed exclusive sales 
representative in its territory for the 
Patrick County Canning Co. of Stuart, 
Virginia. 


NAMED TO SALES POST 


Frederick J. Nabkey has been named 
sales promotion manager for the food 
division of American Home Foods, Inc. 


WEST COAST NOTES 
OLIVE CONCERN SELLS OUT 


The controlling interests in La Mirada 
Olive Co., with a sales office at San Fran- 
cisco, California, olive properties near 
Corning, California, and a_ processing 
plant in that city, have been purchased 
by Ludington Patton. This concern has 
been in business about 20 years and was 
formerly known as the Corning Olive 
Company. 


ATTEND HEINZ REFRESHER 
COURSE 


J. A. Baird, of the Berkeley, Califor- 
nia, plant of the H. J. Heinz Co., at- 
tended the two-week refresher course of 
this concern given at headquarters under 
the supervision of C. L. Rumberger, 
manager of Research and Quality Con- 
trol. The newest of the Western plants, 
the one at Tracy, California, was also 
represented. 


MARINE RESEARCH & 
CONSERVATION MEASURE 


A bill to continue California’s par- 
ticipation in a three-state marine fish- 
eries compact on a permanent basis has 
been recommended for passage by the 
Assembly Committee on Governmental 
Efficiency and Economy. This pact, de- 
signed to coordinate research and con- 
servation work in marine fisheries is 
participated in by Washington, Oregon 
and California. California joined in 1947 
on a two-year trial basis. 


The 1949 officers of the National Food Brokers Association at the installation cere- 
monies at the Association’s banquet held in the Grand Ballroom of the Palmer House 
on Monday evening, March 21. Left to right: 1st Vice-Chairman Ed. W. Jones, Kansas 
City, Mo.; National Chairman Ralph D. Davies, Cincinnati; 2nd Vice-Chairman Roy 
C. Ossman, Cleveland; 3rd Vice-Chairman, Clarence Wendt, Oklahoma City; member- 
at-large T. Fred Robbins, Houston, Texas, 
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FISHERY SALES CONFERENCE 


Current merchandising problems as 
they relate to the fish and shellfish indus- 
try will be discussed by a panel of busi- 
ness experts at the Fourth Annual Con- 
vention of the National Fisheries Insti- 
tute, to be held at the Edgewater Beach 
Hotel, Chicago, April 27-30. 

Members of the panel, which is to meet 
on Thursday, second day of the conven- 
tion, will include Otto K. Eitel, managing 
director of the Bismarck Hotel, Chicago, 
who will discuss restaurant and hotel 
phases of the subject; Harley V. McNa- 
mara, president, National Tea Company, 
Chicago; Carl Dipman, editor, Progres- 
sive Grocer; and Pasquale D’Agostino, 
president, D’Agostino Brothers. 


Theme of the convention is to be “Sell- 
ing Fishery Products in a Buyers’ Mar- 
ket.” 


Carlton Crawford, of Palacios, Tex., 
president of the Institute, will serve as 
moderator Friday at a Fisheries Forum 
when all delegates will be free to discuss 
phases of the industry and to ask ques- 
tions of a panel of government and in- 
dustry experts. 


The Technological Section of the Insti- 
tute will have its annual meeting on 
Friday. 


BULLETINS: 
INDUSTRIAL LOGISTICS IN FOOD 


Action pictures illustrating modern 
materials handling methods by means of 
electric power trucks in procurement, 
processing and distribution of food prod- 
ucts feature a booklet entitled INDUS- 
TRIAL LOGISTICS IN FOOD, issued 
by Elwell-Parker Electric Co., Cleveland, 
Ohio. 

“Industrial Logistics” is a term ap- 
plied by Elwell-Parker to scientific load- 
handling methods. The booklet, 8'2 x 11 
inches, is one of a series dealing with 
logistics in basic industries, and others 
separately featuring logistics in han- 
dling boxes, barrels, bags and bales, all 
of which forms of containers are used in 
the food industry. 

Electric power trucks now are used in 
receiving, processing, packing, ware hous- 
ing and shipping food, throughout the 
United States and other countries. 
Greater production, quicker turnover, 
safety in handling, product protection 
from damage and contamination, with 
reduced costs, have resulted from use of 
these trucks. Visual evidence of difficult 
jobs accomplished readily by means of 
trucks as shown by numerous photo- 
graphs therefore is of practical value. 
The booklet, available direct from the 
company, also illustrates and describes 
Elwell-Parker’s basic types of cqulp- 
ment applicable in the food industry. 
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STATISTICS: 


1949 BEET PACK 


The 1948 canned beet pack of 4.6 mil- 
lion actual cases was about 32 per cent 
greater than the 1947 pack, which total- 
ed 3.5 million actual cases, but only about 
63 per cent of the 1946 pack of 7.2 mil- 
lion cases, the Bureau of Statistics of 
the National Canners Association re- 
ports. 

The 1948 canned beet pack consisted 
of 1,183,683 actual cases of whole beets, 
646,147 actual cases of cut beets, 2,064,- 
724 actual cases of sliced beets, 466,029 
actual cases of diced beets, 14,210 actual 
cases of quartered beets, and 226,858 ac- 
tual eases of French style beets. 


PACK OF BEETS BY STATES 


State 1947 1948 
(Actual Cases) 
Maryland (a) (a) 
New Jersey . —168,880 168,657 
Indiana .... 27,146 (a) 
Michigan ... . 118,831 206,969 
Wisconsin . « 1,854,686 2,043,461 
Utah 13,257 12,031 
Orezon-Washington .............. 437,525 486,631 
Other States 139,901 371,072 
Total 3,495,041 4,601,651 


(a) Included in Other States. 


By can size, the 1948 pack included 
2,305,637 cases of 24/2’s, 95,466 cases of 
48/8Z, 37,061 cases of 48/1P, 220,810 
cases of 24/2%, 910,770 cases of 6/10, 
and 1,031,907 cases of miscellaneous tin 
and glass. 


CANNED POULTRY 


The quantity of poultry canned or 
used in canning during February was 
15% less than quantity canned or used 
in canning during February last year. 
Poultry canned or used in canning dur- 
ing the month totaled 9,564,000 lbs., com- 
pared with 11,285,000 in February last 
year. The quantity of poultry certified 
under Federal Inspection during Febru- 
ary totaled 19,728,000 lbs., compared 
with 16,626,000 lbs. during February a 
year ago. Of the quantity certified 
9,232,000 lbs. were for canning and 10,- 
496,000 lbs. were eviscerated for sale. 


FROZEN FRUIT AND VEGETABLE 
STOCKS 


FROZEN FRUITS — Frozen peaches, 
raspberries and strawberries in storage 
March 1 amounted to 106 million pounds. 
Of the total stocks on hand, 76 million 
pounds or 72 percent were classified as to 
container size; and 24 percent of this 
amount was reported to be in one-pound 
packages. For individual items 32 per- 
cent of the peaches, 12 percent of the 
raspberries and 27 percent of the straw- 
berries were in retail packages. The 
ratio of consumer - sized packages to 
stocks classified for each fruit item has 
remained unchanged since December 
1948. Last year this date, however, 29 
percent of the peaches, 14 percent of the 


raspberries and 34 percent of the straw- 
berries were reported in one-pound con- 
tainers. 


FROZEN VEGETABLES — Packag- 
ing data covering 89 million pounds of 
the six selected frozen vegetables in stor- 
age March 1 showed that 60 percent of 
the stocks classified as to package size 
were in retail containers. This com- 
pares with 58 percent last month and 51 
percent last year this date. For such 
items as frozen asparagus and spinach, 
that portion reported in consumer con- 
tainers was 49 and 72 percent respective- 
ly of the total, whereas last month re- 
tail packages composed 54 and 77 percent 
of the stocks classified. On the other 
hand, frozen snap beans, sweet corn, and 
green peas in one-pound packages were 
proportionately greater on March 1 than 
on February 1. Snap beans increased 
from 68 to 71 percent; sweet corn from 
48 to 51 percent and green peas from 57 
to 62 percent. Only frozen lima beans 
remained unchanged, thus _ indicating 
that the out of storage movement during 
February of retail packages and larger 
sized :packages was proportionately equal. 


With the fewest cows in 19 years, 
dairy farmers will have to get 150 
pounds more milk per cow to make up 
the 120 billion pounds of milk needed in 
1949. 


Better Cutting 


and Grading 


Mean Profit on Stringless Beans 


This Results in a Lower Labor Cost and 
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Greater Recovery of Fancy Product. 


THE BEST 
OF 


The CRCO Cutter-Grader consists of an elevator to raise the whole 
beans to the hopper on an Urschel Cutter, where they are cut into 
sections from 14-inch or more as desired. 
rectly to a CRCO Grader where they are classified according to dia- 


FOG 


The cut sections pass di- 


meter, two or three classifications be- 
ing secured. 


Eliminates costly man-hours and in- 
sures uniform cutting and grading, 
thus securing a greater percentage of 
premium pack from any run. 
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WEEKLY REVIEW 


THE MARKET — Citrus, apples and 
apple products, green beans, beets, as- 
paragus and spinach remain exceptional- 
ly strong in a market marked by con- 
tinuous cautious replacement buying. 
Tomato juice is gaining favor with buy- 
ers in light of the high prices on citrus 
‘while tomato catsup, led by one of the 
larger concerns, took a rather sharp nose 
dive. Fruits, led by cocktail, admittedly 
in oversupply, are showing signs of 
weakness. There’s continuing buying 
resistance to the high prices on tuna and 
salmon while west coast sardines have 
been reduced to attract attention. Maine 
sardines, the supply being about ex- 
hausted remain strongly held. Tomatoes 
just won’t settle down to a pattern de- 
spite their strong statistical position. 
Corn appears to be in the doldrums with 
increasing selling pressure noted espe- 
cially in the lower grades. Peas aren’t 
causing any particular excitement, yet 
movement continues along at a better 
rate than last year. Wax beans aren’t 
moving as fast as some canners would 
like. Spinach promises to be late in 
major producing areas. The asparagus 
deal on the west coast is unsettled and 
depends on just how fast the fresh item 
will move at higher prices caused by in- 
creased freight charges. 


PEA STOCKS—N.C.A. report of pea 
stocks as of March Ist, issued during the 
week are being carefully studied. It is 
significant to note that some four million 
cases less peas were shipped the first five 
months of the 1948-49 season compared 
to 1947-48, while these last four months 
(Nov.-Feb.) showed an increase of about 
a million cases in favor of ’48-49. Total 
stocks on hand March 1 were 10,412,875 
cases compared to 13,853,900 same date 
yast year. With a movement these next 
three months equal to last year’s move- 
ment, approximately four million cases 
would be carried over compared to near- 
ly eight million last year. Of the March 
1 holdings 1,435,150 cases were Alaskas 
of which 412,665 cases were fancy, 575,- 
764 cases extra standard and 446,721 
cases standard. 8,977,725 were sweets 
of which 5,858,306 were fancy, 2,640,491 
cases were extra standard and 478,928 
cases standard. 1,397,633 cases of both 
Alaskas and Sweets were held in the 
East while 5,055,922 were held in the 
Mid West and 3,909,300 cases in the Far 
West. By can size, 303’s held were— 
3,942,467 cases, 5,012,303 cases of 2s; 
505,248 cases of 10s; 595,755 cases 1s; 
296,205 cases 8 oz. and 60,897 cases mis- 
mellaneous sizes. 


CORN—Again in February shipments 


of corn far exceeded those of last year— 
2,618,503 cases in 1949 compared to 1948 
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February shipment of 1,725,995 cases. 
About 700,000 cases more were shipped 
in January of this year than the same 
month last year. Total shipments August 
1 to March 1 were 21,994,989 cases com- 
pared to 22,581,944 cases same period 
last year. With five months to go, corn 
ecanners held March 1st 12,609,520 cases 
compared to 5,261,956 cases same date 
1948. Movement these last five months 
should be better than last year when 
scarcity limited sales. Then too as of 
January 1, distributors were holding a 
million and a half less cases of corn com- 
pared to January 1, 1948. There seems 
to be little doubt, however, that canners 
will carry over a minimum of four or 
five million cases of corn. Ten and a half 
million cases of the 12,609,520 cases held 
were in the hands of western canners 
while slightly over two million cases 
were in eastern warehouses. 5,806,485 
cases were in 2s, 3,698,532 in 303s, 2,162,- 
093 in 12 oz. vac. while but 387,895 cases 
were in 10s. By grade we add up the 
totals to approximately 8% million cases 
of fancy, 2% million cases extra stand- 
ard and slightly less than a million and a 
half standard. 


BEETS—Compared to 1947 there was 
a 334% increase in the pack of beets, 
yet, except for 1947, it was the smallest 
pack of the decade. The N.C.A. figures 
show this item to be in much better shape 
than the year before. The following fig- 
ures show plainly how well beets have 
moved this season. 


TOTAL CANNER STOCKS AND 
SHIPMENTS CANNED BEETS 


1947-48 1948-49 
(Actual Cases) 


Carryover, July 1...... 1,825,109 222,516 
3,495,041 4,601,651 
Total Supply 5,320,150 4,824,167 
January 1, Stocks......2,506,399 1,467,309 
Shipments, July 1 to 


The 1948 pack by states was as fol- 
lows: New York 1,312,830; New Jersey 
168,657; Michigan 206,969; Wisconsin 
2,043,461; Utah, Oregon and Washing- 
ton 498,662; and other states 371,072. 
Sliced was the most popular style with 
2,064,724 cases followed by whole 1,183,- 
683 cases; cut 646,147; diced 466,029; 
French style 226,858; and quartered 14,- 
210. By can size—2,305,637 cases 2s; 
1,031,907 mise. tin and glass; 910,770 
cases 10s; 220,810 of 2%4s; 95,466 of 8Z 
and 37,061 No. 1 picnic. 


CARROTS — After an exceptionally 
short pack in 1947, the 1948 pack was 
about normal. January 1 stocks indi- 
cate that the item is moving satisfactor- 
ily and no burdensome carryover is an- 
ticipated. 
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TOTAL CANNER STOCKS AND 

SHIPMENTS CANNED CARROTS 
1947-48 1948-49 

(Actual Cases) 


Carryover July 1......1,031,631 67,404 
Total Supply 1,891,880 2,652,394 
January 1 Stocks...... 834,762 1,415,582 
Shipments, July 1 to 


The 1948 pack in actual cases, by 
state was as follows: New York 591,919; 
Maryland 89,565; Michigan 132,210; 
Wisconsin 801,193; Utah, Oregon and 
Washington 316,986; other states 653,- 
117. By style: diced 2,157,918; french 
style 145,629; sliced 132,504; cut 91,823; 
whole 31,041 and quartered 26,075. 


NEW YORK MARKET 


Mixed Price Trends — Contract Tomato 
Prices In Indiana Reported Considerably 
Lower — Peas Dull — Limited Offerings Of 
Beans—Corn Uneasy—Spinach Nominal— 
Sardines Reduced — Tuna Unsettled — Sal- 
mon Slow—Broad Range In Cocktail Quota- 
tions — Peaches Display Softness — Citrus 
Irregular—Apple Sauce Well Sold Up. 


By “New York Stater” 


New York, April 1, 1949 


THE SITUATION — Mixed price 
trends have developed in the canned 
foods market, but the over-all volume 
of trading continues rather limited. 
Strength in citrus juices continues, but 
the fruit cocktail market on the West 
Coast remains easy and unsettled. Sar- 
dines prices have also eased in Califor- 
.nia, and the tuna situation is far from 
steady. There has been a little shading 
in tomato prices as some canners have 
moved to clear up carryovers, but despite 
continued trade pressure for concessions, 
the general market position cannot be 
termed weak. 


THE OUTLOOK — Limited replace- 
ment buying continues the order of the 
day and the chains and supers, with 
their accelerated turnover, are capturing 
an increasing share of the market. Dis- 
tributors were interested in reports of 
trading at the Chicago meeting last 
week, at lowered prices, but this did not 
bring about anything like a genera! mar- 
ket recession. 


TOMATOES — Southern canners are 
generally holding standard 2s at $1.30, 
recent sales, reportedly as low as 
$1.22%, having apparently taken from 
the market the bulk of the weak hold- 
ings. Indiana reports this week are to 
the effect that canners there expect 4 
range of $18 to $20 per ton in their price 


THE CANNING TRADE April 4, 1949 


f 
a 
h 
} 


t 
é 
i 
3 
Ci 
at 
a 
m 
th 
in 
; re 
of 
to 
at 
to 
Ww 
ge he 
sh 
he 
se 
fr 
mi 
Ce 
du 
ni; 
of 
Ca: 
ea: 
| vi 


MARKET NEWS 


to growers this season, against $25 to 
$30 per ton a year ago. If the canners 
can succeed in getting the growers to 
accept these figures, price competition in 
the canned product should becoming in- 
creasingly sharp as the new canning sea- 
son nears. Eastern canners are expected 
to do only a limited amount of tomato 
acreage contracting this season, prefer- 
ring to operate in the open market and 
feel their way along in view of the un- 
certain price outlook. 


PEAS—There has been little interest 
shown in pea offerings this week, either 
from the South or the Midwest, and the 
market is without quotable change. 
Northwestern canners are offering extra 
standard ungraded 2s at $1.10 per dozen, 
with fancy 3-sieve at $1.75 and 4-sieve 
at $1.60. High freight rates, however, 
have dampened trade interest here in 
Northwest peas. 


BEANS—Maryland canners are offer- 
ing green beans in a limited way at $1.25 
for standard round pod cut green, with 
extra standards at $1.55. On fancy 
French style, 2s generally command 
$1.55 to $1.60, with 10s ranging $7.50 
and upwards, all f.o.b. canneries. 


CORN—Canners are turning on the 
pressure somewhat in an effort to lighten 
carryover holdings, and the market is 
rather uneasy. Southern packers are 
quoting standard crushed golden 2s at 
$1.05 to $1.10, with extra standards at 
$1.20 to $1.25 and fancy, wholegrain, at 
$1.65. Buying interest is rather light, 
although eastern packs are commanding 
more attention, due to the favorable 
freight rate situation on short hauls. 


SPINACH — Reports from the South 
indicate that no sizeable offerings from 
the spring pack can be looked for until 
mid-April, and the market is nominal, 
insofar as prices are concerned. 


SARDINES — California sellers have 
reduced their prices, with oval 1s now 
offering at $8 per case for mustard or 
tomato sauce packs, and 1s talls naturals 
at $6. The market in Maine ranges $9.00 
to $9.50 per case for keyless quarters, 
with only limited stocks in canners’ 
hand: Demand is slow. 


TU JA—Only limited interest is being 
shown. in tuna offerings by the trade 
here, and the market tone remains un- 
settle According to a report received 
from ‘an Camp Sea Food Co., Inc., Ter- 
mina! Island, the 1948 pack of tuna in 
Calif. nia set an all-time record. Pro- 
duction of white meat by both Califor- 
nia and Northwest packers, on the basis 
of 4814s, was estimated at 1,215,190 
Cases, against 662,486 cases a year 
earlie Combined pack of light meat 
was set at 5,757,107 cases, as compared 
With 5,086,671 cases in 1947. 
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SALMON—Limited replacement buy- 
ing is being done currently by the trade 
here, with occasional deficits in inven- 
tories being met by purchases in the re- 
sale market. The trade, however, will 
soon have to cover for summer require- 
ments, and the trading tempo should pick 
up. Tall reds continue firm at $26 per 
case, Seattle basis, and pinks are gen- 
erally held at a range of $23.50 to $24.00 
per case. Chums, however, are still 
quoted as low as $16.50 per case at 
Seattle, and this is apparently the only 
grade on which any substantial supplies 
remain. 


CALIFORNIA FRUITS—Recent price 
cuts on fruit cocktail by leading Cali- 
fornia canners have carried the general 
market downward, quotations now rang- 
ing all the way from $3.05 to $3.30 for 
choice 2%s. On fancy, the market ranges 
$3.10 and upwards for 2%s. Canners 
are quoting 8-ounce cocktail at $1.25 for 
choice and $1.30 for fancy, with 10s 
commanding $12 and $12.75, respective- 
ly, in the case of independent canners, 
while list on the part of the larger opera- 
tors is substantially higher. Peaches are 
also showing a little softness on the 
Coast, with choice 2's clings reported 
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MARKET NEWS 


offering at $2.40 for halves and $2.45 for 
sliced, with 10s at $8.80 for halves and 
$9.00 for sliced. No. 10 solid pack pies 
are held at $4.25 to $4.50, and 10s waters 
at $3.75 to $4.00, all f.o.b. canneries. 
Notwithstanding price concessions on the 
part of canners, interest in ’cots has 
failed to broaden substantially. Canners 
are quoting choice 242 halves at $2.25, 
with standards at $1.75. In 10s, a little 
more interest is reported, with choice 
held at $8.25 and standards at $7.50, 
cannery basis. Movement in pears, cher- 
ries, and fruits-for-salad remains rou- 
tine, with canners holding firm at list in 
most instances. 


CITRUS—Further advances have de- 
veloped in Florida citrus juice, but the 
market has turned irregular in the face 
of buying resistance. Canners are cur- 
rently listing orange juice 2s at $1.1712, 
with 46-ounce at $2.70. On grapefruit 
juice, 2s are offered at 87% cents, with 
46-ounce at $1.95. Blended lists at 
$1.02% for 2s and $2.35 for 46-ounce. 
Fancy grapefruit sections are held at 
$1.55, with broken 25 cents per dozen 
lower, all prices being f.o.b. canneries. 


APPLE SAUCE — Southern canners 
are well sold up on apple sauce, and the 
market is strong at $1.35 for fancy 2s 
and $7.00 for fancy 10s where any offer- 
ings are still available. Canned sliced 
apples, it appears, are a thing of the 
past, insofar as canner stocks are con- 
cerned, until fall. 


CHICAGO MARKET 


Fair Amount Of Business Transacted At 
Convention—California Fruits Upset—Corn 
Contracting Underway—Ozark Spinach Be- 
ing Preferred—Early Estimates Of Pea 
Acreage Regarded High. 


By “Midwest” 


Chicago, Ill., March 31, 1949 


THE MARKET—Business is getting 
under way again in Chicago after the 
interruption of the Brokers’ Convention. 
This was described by the participants 
as a successful convention, most princi- 
pals reporting that they were able to see 
practically all of their brokers and get 
down to some very rock bottom talks 
with them. It is also reported that there 
was a fair amount of business transacted 
by many packers here during the Con- 
vention, which has not been the case in 
recent years. The general tone was one 
of conservatism, with a good deal of em- 
phasis being placed on selling and on 
the use of every effort to reduce costs to 
meet the situations which are arising 
in a market which is growing more com- 
petitive all the time. The tendency to 
step in and pack as much as possible is 
definitely being curtailed, and most pack- 
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ers indicate that they are planning to 
tailor their operations very closely to 
their ability to sell on a realistic basis. 
On the other hand most packers look for- 
ward to a year in which business should 
be satisfactory for those who are ag- 
gressive and realistic in their program. 


CALIFORNIA FRUIT—The market 
on California fruits is pretty much in a 
state of flux at the moment, this situa- 
tion having been brought about by the 
recent drastic cuts in price of fruit cock- 
tail. It is not sure just what level fruit 
cocktail can be purchased at the present 
time, although open quotations of around 
$3.05 are common here on No. 2%s, and 
it is definitely known that some No. 10s 
have been sold at a price below $12.00, 
in spite of the statistical position on No. 
10s, which are in quite short supply, as 
contrasted with the situation on the 
smaller sizes. Peaches are generally of- 
fered at around $2.40 on standards, $2.60 
on choice and $2.80 on fancy, although 
buyers here definitely contend that lower 
levels than these can be secured when 
firm business is available. No. 2% choice 
whole peeled apricots are quoted here all 
the way from $2.35 to $2.50 per dozen, 
with No. 1 tall choice halves being quoted 
at prices from $1.35 to $1.60. 


CORN — Information from packers 
here at the convention indicates that con- 
tracting of corn is proceeding but that 
it is moving rather slowly. Indications 
are that what contracting is being done 
is being accomplished at a slightly lower 
figure than last year’s price and that 
this, of course, is one of the main draw- 
backs to the speed with which the ar- 
rangements are being made. There is 
a definite tendency on the part of a 
number of corn canners in Wisconsin to 
operate on land which they lease them- 
selves to as great an extent as possible. 
In the meantime No. 10 strictly fancy 
whole kernel corn is practically cleaned 
up, and a level of $9.50 is being willingly 
paid where the merchandise is avail- 
able. No. 2 strictly fancy whole kernel 
is available at prices from $1.65 to $1.75, 
with cream style about 10c lower. Extra 
standard corn is available at around 
$1.25 to $1.35 for both whole kernel and 
cream style, and standards have been 
sold at $1.05 for standard yellow and 
around $1.10 for good standard white 
corn. Buyers are still being extremely 
cautious about quality and inspection of 
samples on purchases of corn. 


SPINACH—Sales of California Spin- 
ach in this particular market apparently 
were rather disappointing, although in 
the overall picture California canners re- 
port that their offerings were taken up 
in very good shape and a number of them 
are reported to be fully sold up at this 
time. California prices generally ranged 
around $1.30 for No. 2, around $5.15 for 
No. 10. Fancy spinach is still being of- 
fered out of the Ozarks at $1.25 for No. 
2, $1.60 for No. 2% and $6.00 for No. 


10 f.o.b. factory, and some business js 
going on all the time on this basis. It 
is believed that price levels on Ozark 
spinach of really good quality are a good 
part of the answer to scarcity of busi- 
ness here this year on California spin- 
ach in the consumer sizes. 


TOMATOES AND TOMATO PROD- 
UCTS—No. 2 good extra standard toma- 
toes are reportedly available at prices 
from $1.35 to $1.50, and No. 10 extra 
standards are still reported obtainable at 
$7.25 f.o.b. Chicago. 46 oz. tomato juice 
is being pushed hard, with the quality 
varying rather widely and prices rang- 
ing from as low as $1.70 up to $2.00 f.o.b. 
factory. Catsup is reportedly moving 
rather slowly here, with good extra 
standards reportedly available at $1.20 
to $1.25 f.o.b. Chicago. 


PEAS—The acquisition of pea acre- 
age is going ahead, although all indica- 
tions received at the Convention are that 
the original estimate of a 9% larger 
acreage is very probably in error on the 
high side. In the meantime standard 4s 
are quoted in No. 2 tins at around $1.05 
f.o.b. factory and standard No. 3s at 
about $1.10, although it is understood 
that these prices can be shaded some- 
what on firm business. 8 oz. extra stand- 
ard threes are reportedly offered around 
87%c factory. Cleanup in most desir- 
able items of No. 10 peas is more pro- 
nounced all the time, with this especially 
applying to extra standard No. 8 and No. 
4 and standard No. 3. 


CALIFORNIA MARKET 


Activity Confined To Replacement Orders— 

Stocks On Hand—Lower Price Stimulating 

Sale Of Cocktail—Spinach Prices Unsettled 

—Tomato Acreage At Lower Prices—Price 
Resistance To Fish. 


By “Berkeley” 
Berkeley, Calif., March 28, 1949 


THE SITUATION — The pattern of 
the market, as far as West Coast can- 
ned products are concerned, remains 
largely unchanged from recent weeks. 
Buying is geared to immediate require- 
ments and these likewise influence the 
shipments of goods on order. Whenever 
a distributor makes a purchase or sends 
in a shipping order it means that the 
quantities called for are needed for re- 
placement purchases. Speculative buy- 
ing has almost passed out of the picture 
and very often when resales are made the 
seller takes a loss, rather than otherwise. 
Quite a few individual items in the can- 
ned foods list are in light supply, but 
no one seems willing to buy them with 
the idea of making a profit on a quick 
turnover. 
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MARKET NEWS 


STOCK REPORTS—One of the most 
stabilizing features of the California 
canned fruit and canned vegetable mar- 
ket is the reports brought out at regular 
intervals covering stocks of many items 
on hand, sold and unsold. These figures, 
compiled by the Canners League of Cali- 
fornia and the special Advisory Boards 
set up for some branches of the industry, 
run to detail, such as listing items by can 
sizes, so that canners and distributors 
have a clear picture of the situation, as 
far as stocks are concerned. This is 
a far ery from the policy in effect in 
some parts of the country where efforts 
are made to withhold pack figures until 
long after packs are completed, fear be- 
ing expressed that if distributors know 
the size they will be wary of buying. 


FRUIT STOCKS — With active prep- 
arations getting under way for the new 
canning season, more than the usual in- 
terest is being shown in the recent re- 
ports showing stocks of fruits, tomatoes, 
spinach and asparagus in canners’ hands 
as of March 1. For purposes of com- 
parison, the figures on fruits have been 
reduced to the 24, No. 2% ean case basis. 
Total stocks of apricots were 2,407,493 
cases, of which 1,834,939 were unsold; 
sweet cherries, 31,511, with 13,561 un- 
sold; pears, 493,068, with 345,997 un- 


sold; free peaches, 635,340, with 439,546 
unsold; cling peaches, 6,004,358, with 
3,186,197 unsold; fruits for salad, 323,- 
629, with 149,430 unsold; fruit cocktail, 
4,834,251, with 2,951,020 unsold, and 
mixed fruits, 74,163, with 63,590 unsold. 


TOMATO-SPINACH STOCKS— 
Stocks of canned tomatoes on hand 
March 1 amounted to 2,815,807 actual 
eases, of which 1,851,903 were unsold. 
These figures included 60,792 cases of 
Italian tomatoes, sold and unsold, of 
which 46,235 were unsold. In_ the 
round tomatoes, fancy, including solid 
pack, and standard tomatoes, were about 
equal in quantity, with extra standards 
making up less than one-quarter the 
total. Total stocks of tomato juice 
amounted to 3,368,527 cases, with 2,376,- 
902 unsold. California canned spinach 
on hand, sold and unsold, amounted to 
but 40,172 cases, with only 8,093 cases 
unsold. A year earlier total stocks were 
266,284 cases, with 146,090 cases unsold. 
Movement during the year was 1,709,392 
eases, while sales amounted to 1,621,277 
cases. During the crop year, March 1, 
1947 to March 1, 1948 the movement was 
1,540,377, with sales of 1,505,978 cases. 


ASPARAGUS STOCKS—The Aspar- 
agus Advisory Board reports canned as- 
paragus stocks on hand, sold and unsold, 


as of March 1, as amounting to 129,991 
cases, of which 34,310 were unsold. The 
movement during the crop year, which 
begins March 1, totaled 2,027,342 cases, 
with sales of 2,008,266 cases, or slightly 
less than in the preceding crop year. 
Total stocks of asparagus consists large- 
ly of No. 2 and Pienic tins, with the 
latter alone accounting for 79,973 cases, 
and of this but 26,869 was unsold. There 
is no unsold in No. 2s, and less than 100 
cases in some other sizes. 


COCKTAIL—Added business on fruit 
cocktail has been coming in since the 
lowering of prices on most items. Local 
retailers lost no time in making this a 
featured offering, with prices not much 
above actual costs, and are reporting ex- 
cellent consumer reaction. Fancy is now 
generally quoted by canners at $2.00 for 
No. 1, $3.25 for No. 2%s and $13.50 for 
No. 10. Choice is to be had at $1.90, 
$3.05 and $12.90, for these sizes respec- 
tively. Most canners continue to quote 
former prices on No. 10s, since unsold 
stocks of these are so low. The March 1 
compilation of statistics indicate that 
but 86,740 cases were unsold on this date 
and that canners held but 300,815 cases, 
sold and unsold. The combined holdings 
of the No. 2'%s and No. 303 sizes 
amounted to more than 4,100,000 cases. 
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SPINACH—Some spring pack spinach 
is commencing to move, with many of the 
buyers specifying delivery as soon as 
packed. Prices are not too well settled, 
with some interests willing to enter or- 
ders on their books for less than the gen- 
eral asking prices. The canning season 
is to be later than usual, owing to the 
cold spring, and a lot can happen to the 
acreage that has been planted. Prices 
generally for strictly fancy are $1.30 for 
No. 2s, $1.60 for No. 242s and $5.15 for 
No. 10s, but some small sales are re- 
ported at $1.40 for No. 2%s and $5.00 
for No. 10s. 


TOMATO ACREAGE—Cannery field- 
men are getting out into the growing dis- 
tricts with the idea of signing up toma- 
to acreage and reports are coming out 
of some contracts at $22.50 a ton. This 
is below the ideas of most growers and 
is well below the prices of recent years. 
Canners are pointing to the large stocks 
of canned tomatoes and products on hand 
and to the high freight rates that are 
making competition in other territories 
difficult. A lot of effort is being made 
to reduce stocks of tomato juice with 
most sales of fancy at $1.00, or slightly 
less for No. 2s and $2.10 for 46-o0z. 


FISH — The canned fish market re- 
mains rather quiet, with the distributing 
trade not inclined to stock up heavily 
for the Lenten season. Definite price 
resistance is in evidence, especially on 
salmon and tuna. California sardines are 
much cheaper than at the post-war peak, 
but many other lines are still at top 
prices. Some Alaska salmon is still held 
at $27.00 a case for No. 1 tall reds, with 
fancy white meat albacore at $22.00 a 
case for halves. California sardines are 
selling quite generally at $8.00, against 
a post-war high of $15.00, but it is held 
that some advances are likely before a 
new pack can be made. The Assembly 
fish and game commission, of the State 
Legislature has approved a measure that 
would set the sardine fishing and can- 
ning season from August 15 to February 
15, setting the same season for both 
Northern and Southern California, and 
eliminating the so-called “summer pack”. 
This would work against a large pack. 


GULF STATES MARKET 


Shrimp Production And Holdings Decrease— 
Unsettled Weather Interferes With Oyster 
Tonging—Hard Crab Production Picking Up 
—Canners May Ask For Quality Standards 
—New Floating Trawl Net. 


By “Bayou” 


Mobile Ala., March 31, 1949 


SHRIMP—Production of shrimp drop- 
ped 1,093 barrels last week over the pre- 
vious week as 1,975 barrels were pro- 
duced the previous week and 782 barrels 
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last week. Bad weather was one of the 
reasons for it. 

The canneries received 101 less barrels 
shrimp last week than the previous one. 

Landings of shrimp for the week end- 
ing March 25, 1949 were as follows: 
Louisiana 437 barrels, including 48 bar- 
rels for canning; Mississippi 207 barrels, 
including 33 barrels for canning; Ala- 
bama 17 barrels; Florida (Gulf Coast) 
46 barrels and Texas 75 barrels. 

Cold storage holdings of frozen shrimp 
throughout the country continues to de- 
crease as reported by all Market News 
offices last week, total holdings of frozen 
shrimp decreased 505,850 pounds and 
were approximately 1,934,650 pounds 
less than four weeks ago. 

Total holdings were approximately 
2,014,520 pounds less than one year ago. 

The canneries in Louisiana, Mississip- 
pi and Alabama reported that 1,248 
standard cases of shrimp were canned 
during the week ending March 19, 1949, 
which brought the pack for the season 
to 376,010 standard cases. 


OYSTERS—There was a drop in pro- 
duction of 2,874 barrels oysters last week 
over the previous one, as 32,752 barrels 
were produced last week and 35,626 bar- 
rels the previous week. The canneries 
too received 4,038 less barrels oysters 
last week than they did the previous 
week. We had unsettled weather a part 
of the week which interfered with the 
men tonging oysters. 

Landings of oysters for the week end- 
ing March 25, 1949 were as follows: 
Louisiana 23,271 barrels, including 16,- 
871 barrels for canning; Mississippi 
5,754 barrels, all for canning; Alabama 
3,366 barrels, including 1,860 barrels for 
canning and Florida (Gulf Coast) 361 
barrels. 

The canneries in Louisiana, Mississip- 
pi and Alabama reported that 11,521 
standard cases of oysters were canned 
during the week ending March 19, 1949, 
which brought the pack for the season to 
109,734 standard cases of oysters. 


HARD CRABS — Production of hard 
crabs is picking up right along in Missis- 
sippi, Alabama and Florida, and Louisi- 
ana produced 80,802 pounds last week, 
which was 18,642 more pounds than she 
produced the previous week. 

No report of any crab meat being pro- 
cessed, so it all must be put up fresh 
cooked. 


CANNERS MAY ASK QUALITY 
STANDARD —A news item with the 
above caption appeared in The Mobile 
Register of March 28, 1949, which is 
quoted here below: 


“WASHINGTON — (UP) —Secretary 
of Agriculture Charles F. Brannan may 
be asked soon to set up minimum quality 
standards for canned frozen orange 
juice, officials said Sunday.” 

“They said the industry wants to make 
sure its new product, which is proving 


popular with housewives, doesn’t suffer 
the same kind of temporary setback ex- 
perienced by the frozen food industry a 
couple of years ago.” 

“Industry representatives already have 
had several conferences with Agricul- 
tural Department officials on the subject. 

“They apparently feel that the best 
way to protect the quality of their prod- 
uct would be for the secretary to set up 
minimum quality standards,” one official 
said. “They may make a formal request 
along those lines later on.” He said 
Brannon would have ‘full authority’ to 
take such action because the method of 
producing canned frozen orange juice 
was developed at one of the department’s 
Florida experiment stations and the gov- 
ernment holds the patents.” 

“Under the process, orange juice is 
concentrated to about one-sixth of its 
normal volume. Some of its original 
flavor is lost in the process, however, so 
the concentrate is mixed with an equal 
volume of fresh juice to restore its full 
flavor. Then the mixture is frozen.” 


NEW FLOATING TRAWL NET— 
The following article appeared in the 
U. S. Fish and Wildlife Service which 
may be of interest to the commercial fish- 
ermen of our country who have been 
using seines and gill nets for the catch- 
ing of certain fish like pompano and mul- 
let that stay a part of the time near the 
surface of the water and jump out of the 
water at intervals. 

The article is quoted here below: 

“A “floating trawl’, the idea of a Danish 
fisherman, Robert Larsen, has been in 
the experimental stage for the past 13 
years. It was actually tried by several 
fishing vessels in November 1948 and re- 
ports state that it proved successful, ac- 
cording to the British periodical, The 
Fishing News, dated February 19. How- 
ever, a Swedish fisherman claims that 
the same type of trawl is being made in 
a factory in Gothenburg, Sweden, and it 
was invented in Sweden first.” 


“Since the new floating trawl can be 
pulled or drawn through the water at a 
higher level free of the sea bottom, it 
will be suitable for catching herring and 
mackerel. The inventor also intends to 
experiment with a heavier type of float- 
ing trawl for catching cod.” 

“The cost of the new floating traw! is 
estimated at approximately $700.” 

“With the use of an echo-sounder, it 
will be possible to determine at what 
depth to fish the trawl, which can be set 
at any desired depth.” 

“It is secured between two boats and 
pulled for about 15 minutes, and then it 
is handled like a regular trawl.” 


CANNER NAMES BROKER 


Annette Island Canning Co., Ketchi- 
kan, Alaska, has appointed Mallor Brok- 
erage Co. its sales representatives for 
the metropolitan New York market. 
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BROADER MARKET SEEN FOR 
CANNED MEATS 


(Continued from page 7) 


Whenever | stopped to select products in 
stoves, Women would ask me, ‘Are these 
any good? I’ve never tried them.’ Some 
of the women had that frustrated look 
of having left the long waiting lines at 
the butcher’s but were eagerly trying to 
solve their meat and time-loss problem. 
When I volunteered how really good I 
found a certain brand of canned beef 
and gravy, with no bone or fat waste, 
and that it actually costs less per Ib. 
than fresh chuck, I was rewarded with 
smiles of gratitude! My entire field work 
disclosed that many women, though in- 
terested in solving their daily meat and 
budgetary problems, hesitate buying 
even the best canned meat values simply 
because they are uninformed. 


“We found that despite the high prices 
of fresh meats, many consumers show a 
tendency to dislike canned meats by ac- 
tually buying less fresh meat, and turn 
to other proteins such as eggs, fish, ete. 


“All of this and other phases of our 
analysis brought one answer which I be- 
lieve is important to canned meat pack- 
ers as a future major objective—im- 
prove your products by developing in 
each one the flavor or a touch of ‘Mom’s 
Cooking’. If this is done, her apprecia- 
tion will quickly register in new sales 


highs. By urging canners to seek this 
improved flavor and quality, I am not 
attempting to oversimplify.” 

On the contrary, Miss Davies appreci- 
ates from personal experience in food 
product development that this is a genu- 
ine problem. She pointed out, “This calls 
for a blending of creative, scientific and 
technical skills. From long observation 
I find some food firms overlook or tend to 
minimize the importance of such team- 
work, being content with second or third- 
rate products and marketing approach 
which more or less imitates their com- 
petitors. These are generally among the 
first commercial casualties when the 
economic barometer of supply and de- 
mand falls. On the other hand, some 
meat packers have achieved outstanding 
product flavor and quality—proving it 
can be done. From the competitive as- 
pects, each firm must find the right 
answers to individual problems. The 
kind of new products and marketing 
plans developed will determine each 
firm’s success or failure in the future. 


OPENS NEW UNITS 


H. C. Bohack Co., Ine., Brooklyn, N. Y. 
food chain, this week announced that it 
is adding four new super markets to its 
chain. 

Company has recently been engaged in 
a program of remodeling and enlarging 
some of its older stores. 


CALENDAR OF EVENTS 


APRIL 7, 1949—Corn Standards 
Hearing, Federal Security Bldg., Wash- 
ington 25, D. C. 


APRIL 11-28, 1949—5th Annual Can- 
ners Short Course, New York State 
Agricultural & Technical Institute, Mor- 
risville, N. Y. 


APRIL 12, 1949— Annual Meeting, 
Monterey Fish Processors Association, 
Monterey, Calif. 


APRIL 25-29, 1949— National Fish- 
eries Institute, Inc., Edgewater Beach 
Hotel, Chicago, Ill. 


APRIL 28, 1949—Spring Meeting, In- 
diana Canners Association, Claypool 
Hotel, Indianapolis, Ind. 


MAY 8-12, 1949—12th Annual Con- 
vention, Super Market Institute, Stevens 
Hotel, Chicago, Ill. 


MAY 19-20, 1949—Spring Meeting, 
Board of Directors, National Canners 
Association, Hotel Statler, Washington, 
C. 


MAY 19-20, 1949—Spring Meeting, 
Ozark Canners Association, Muskogee, 
Okla. 


MAY 25, 1949—Annual Meeting, Tide- 
water Canners Association, Tides Inn, 
Irvington, Va. 


For Canning Fanciest Cremogenized 


and Whole Kernel Corns: 
MUSKERS, CUTTERS, SILKERS, FLOTATION 


WASHERS, ROD-SHAKERS, CREMOGENIZERS, 


TRIMMERS, MACERATORS, SUCCULOMETERS, 


‘AATURITY SELECTORS, FEEDERS, CONVEYORS, 


CONSISTOMETERS, BELTINGS, PUMPS, MAGNETS, 


‘ANITARY PIPE, AND ACCESSORY EQUIPMENT. 


THE UNITED COMPANY 


WESTMINSTER, MD 
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INSECTICIDE 
DUSTS 


Combat 


APHIDS ON PEAS 


Corona Chemical Division 


PITTSBURGH PLATE GLASS COMPANY 


PAINT © GLASS * CHEMICALS « PLASTICS * BRUSHES 


MILWAUKEE 2, WISCONSIN 
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(Spot prices per dozen F.O.B. 
cannery unless otherwise 
specified.) 


VEGETABLES 


ASPARAGUS 
Scattered Stocks 


BEANS, STRINGLESS, GREEN 


MARYLAND 
Fey., Fr. Sliced, No. 2.......... 1.60-1.75 
No. 10 7.50-8.00 
Ex. Std., Fr. Sliced, No. 2.......... 1.45 
Ex. Std., Cut, No. 2 ............1.55-1.60 
No. 10 7.50 
Std., Cut, No. 2 wee 2521.35 
No. 10 7.00 
Ex, Std., Cut Wax, No. 2....1.50-1.60 
No. 10 7.50 
W. BL, Foy. No. 1.90 
Fey., Cut, 4 sv., No. 2 ......0. 1.75-1.90 
Bay., Gut, BO. 8.50 
Ex. Std., 4 sv., No. 2 -40-1.65 
Std., 5 sv. 1.40 
No. 10 6.50 
MIDWEST 
No. 2, Fey., Cut, 3 sv........... 1.95-2.00 
10.25-10.75 
No. 2, Ex. Std., Cut, 4 sv...1.55-1.60 
No. 10 7.50-8.00 
No. 10 6.50-7.00 
No. 2, Fey., Whole, 3 sv.....2.35-2.50 
No. 10 11.75-12.00 
No. 2, ~ 2.00 
No. 10.00 
BEETS 
No. 10 5.75 
N. Y., Fey., Cut, No. 1,45 
Mid-west, Fey., Cut, 

No. 10 §.25-5.75 
Diced, No. 2 1.20 
Sliced, No. 2 1.25 
Tenns; Crt; Bes 1.00 

No. 10 4.75 
No. 10 5.50 
CARROTS 
No. 10 5.00 
N. Y., Fey., Diced, No. 2....1.05-1.10 
No. 10 5.50 
Wis. No. 2, Diced ............ ++e1.05-1.10 
No. 10 5.10-5.25 
Temes; Mo... 2; 1.00 
No. 10 5.00 
CORN 
MIDWEST 
Fey., W. K., Gold., No. 2....1.65-1.75 
No. 10 9.50 
12 oz., Vac. 1.25 
No. 303 1.20 
No. 10 8.25 
Fey., C. S. Gold., No. 2........1.60-1.70 
No. 10 8.50-9.00 
No. 303 1.20 
No. 1 95 
8 oz. 90 
No. 10 8.00-8.25 
Std., No. 2 1.05 
No. 1 
No. 10 7.50 
East 
Fey., W.K. Gold., No. 2........1.65-1.75 
No. 10 9.50 
Ex. Std., No. 2 wee: 
No. 10 8.50-9.00 
No. 10 8.00-8.25 
Fey., C.S. Golden, No. 2......1.60-1.75 
No. 303 1.50-1.60 
No. 10 8.50-9.25 
20 


CANNED 


No. 303 1.15 
No. 10 8.00 

Std., No. 2 1.10 
No. 10 7.00-7.50 

Shoe Peg, Fey., No. 2 ......cccccccovee 1.80 

Ex. Std., No. 2 1.60 

Std., C.S. White, No. 2......cccccssee 1.30 
No. 10 8.00 

PEAS 

MARYLAND, ALASKAS 

No. 10 11.50 

Bo; 20; 8.50 

No. 10 7.50 

No. 2, Bix, Gtd., @ 1.10-1.15 
No. 10 7.25 

No. 2, Ex. Std., Ungraded.......... 1.00 
No. 10 7.00 

No. 10, Std., 3 sv. .. 7.00 

No, 3, & BV. 95 

No. 10, Std., 4 sv. ..... 6.75 

Std., Ungraded, No. 1 85 
No. 2 .95 
No. 10 6.25-6.50 

MARYLAND, SWEETS 

5 sv. 7.25 

3 sv. 1.30 

Ex. Std., No. 10, 5 sv 6.50-6.75 

Fey., Ungraded, No. 308............. 1.15 
No. 2 1.25 
No. 10 7.25 

Ex. Std., Ungraded, No. 303.... —— 
No. 2 -95-1.10 
No. 10 6.50-7.00 

Std., Ungraded, No. 2.......... -90-1.00 
No. 10 6.00 


New YorK, SWEETS 


No. 2, Fey., 2 sv. 2.50-2.60 
3 sv. 1.90 
No. 10 9.75 
4 sv. 1.80 
No. 10 9.00 


No. 2, Ex. Std., 4 av. ...... 
No. 2, Ex. 5 BV. 


No. 10 

MIDWEST, SWEETS 

No. 2, Fey., 1 sv.... 
No. 2, Fey., 3 sv... ooo 7501.85 
No. 2, Fey., 4 Sv.......... -1.60-1.75 
No. 2, Ex. Std., 1.10-1.15 
-1.05-1.10 
No. 2, Stil; -1.00-1.05 
No. 10, (All Grades).......... Nominal 


MipwEst, ALASKAS 

No. 8; Bx, Gtd.. 8 
No. 2, Ex. Std., 3 sv. ..... +00 85 


No. 2, Ex. Std., 4 av. .. “1.20 
No. 2, Std., BV. 25 
No. 2, Std., 3 sv. ... +1.10 


No. 10, (All Grades).......... Nominal 

NortHWEST, SWEETS 

4 sv. 1.60 

No. 2, Ex. Std., Ungraded.......... 1.10 


POTATOES, Sweet, F.O.B. BAurto. 
Fey., Syrupack, No. 2%......1.85-1.90 


No. 10 7.00 
No. 3, Vac. 1.76 
PUMPKIN 
Eastern, Fey., No. -95-1.05 
No. 10 4.50 
Indiana, Fey., No. 2 cs. -70- .95 
No. 2% 1.00-1.25 
No. 10 3.50-4.50 


FOOD PRICES 


SAUERKRAUT 
Midwest, Fcy., No. 2........ .95 
No. 2% 1.00-1.10 
No. 10 3.70-3.80 
No. 10 3.75-4.00 
SPINACH 
1.40-1.50 
No. 2% 1.80-1.90 
No. 10 6.50-7.00 
No. 2% 1.60 
No. 10 5.15 
No. 2% 1.60 
No. 10 6.00 
Texas, Foy., No. 2 1.15-1.17% 
No. 10 5.50 
TOMATOES 
‘Teb-Btates, Ex. Std., No. 1..1.00-1.05 
No, 2 1.50-1.70 
2.40 
7.75 
90- 
No. 2 1.30-1.40 
1.8714-2.00 
No. 10 7. 00-7.50 
No. 2% 2.90 
No. 10 10.75 
Mid-west, Fey., No. 2. 2.10 
No. 2% 2.75-2.85 
No. 10 8.00-8.75 
No. 2% 2.00-2.10 
No. 10 7.25 
Std., No. 2 1.25-1.35 
No. 2% 1.85-1.90 
No. 10 7.00-7.25 
Calif., S.P.. Faye, NO. 01.55 
o. 2 1.95 
No. 2% 2.40 
No. 10 8.50 
1.20 
No. 2 1.8714 
No. 1.70-1.75 
No. 10 6.50 
Ozarks, Std., No. 2 nmin 
No. 10 6.50-6.75 
6.25 
TOMATO PUREE 
Md., No. 1, Spec. Grav. 1.045.... .85 
No. 10 6.50 
Midwest, Fey., No. -80- .85 
No. 2 1.50 
TOMATO CATSUP 
Md., Ex. Std., 8 oz. Bot............ ook 3S 
14 oz 1.45 
No. 10, Fey. 10.00 
Ind., No. 10 10.00 
14 oz., Ex. Std. 1.25 
Calif., 14 oz. 1.65 
FRUITS 
APPLE SAUCE 
Wing Withdrawn 
Midwest, No. 2 
New York, No. 
APRICOTS 


Halves, Fey., No. 


No. 10, Water 5.00 
No. 10, S. P. Pie 
BLUEBERRIES 
Maine, No. 2, Water............8.00-8.25 
No. 10 14.25 
CHERRIES 
Fey., Cal R.A., No. 24 
Choice, No. 246 70 


Std., No. 2% 4.26 

No. 10 13.00 
FRUIT COCKTAIL 

1.90-2.00 

No. 2% 3.05-3.25 

No, 10 12.25-13.50 
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PEACHES 
Calif. Y.C., Fey., No. 2%............2.80 
Std., No. 2% 2.40 
Fey., No. 10 9.25 
Choice, No. 10 8.50 
Std.. No. 10 
Elbertas, Fey., No. 2% . 
No. 10 
PEARS 
Calif. Bartlett, Fey., No. 2%......4.50 
Choice, No. 3.90-4.10 
Std., No. 2% 3.60 
No. 1 T 2.70 
Chotce, No, 4.00-4.10 
No.1 T 2.60 
NO. 2YG 3.25-3.50 
No. 1 T 2.40 
PINEAPPLE 
Haw., Sl., Fey., No. 2 3.25 
JUICES 
APPLE 
Virgin, 46 OB. 2.00 
CITRUS, BLENDED 
No. 2 1.05 
46 oz. 2.40 
No. 10 4.70 
GRAPEFRUIT 
46 oz, 1.95-2.00 
No. 10 3.90-4.00 
Texas, NO. 2 85- .90 
46 oz 1.85-1.95 
ORANGE 
No. 2 1.17% 
46 oz. 2.75 
No. 10 5.50 
Texans, Foy., NO. 2 1.10 
46 oz. 2.50 
PINEAPPLE 
Haw., Foy., NO. 2 1.45-1,50 
46 oz. 3.25-3.50 
TOMATO 
46 02. 2.00 
No. 10 4.65 
TrieState, NO. 2 -95-1.00 
46 oz 1.90-2.00 
No. 10 4.00-4.50 
Midwest, Fey., No. 
46 oz. 1.80-2.00 
No. 10 2504.75 
Caltf., Freyis NO. 2 1,00 
46 oz. 2.10 
No. 10 4.50 
FISH 
OYSTERS 
Gulf, 436 O02. 3.75=4.00 
6% oz. 4,755.00 
SALMON—PErR CaAsE 
Alaska, Red, No. 1 T......... 26.00-27.00 
Med. Red, 
Pink, No. 1 T..... 3. 
14's, Flat . .13.50-14.00 


Chums, No. 7.00-18.00 
Mo's, Flat 
SARDINES—Per CASE 
Calif., Ovals, 48/1 lb., 
Tomato Sauce 
Maine, %4 Oil keyless............ 9.00-9.50 
SHRIMP, 
No. 1, Pic., Small 


Meditim 35-8.95 
Large ..... 354.45 
85-4.95 


TUNA—PeErR CASE 


Fey., Light 48/%s d 
Standard 

Grated 8.25 
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CANNERS!! 


Do you know that 


ALMANAC 1949 


@ will give you a full year of advertising benefit for the one 
small cost - - - 


@ That it is used by all of the leading distributors, chains 
and other canned food buyers throughout thecountry - - - 


@ That as theindustry’sreference book its ‘‘must’’ contents 
will keep you on their desk every day of the year - - - 


@ That 6,000 copies will carry your advertisement at only 
$100 per page - - - 


1949 issue now in the course of 
preparation. Ready in early spring 


Reserve Space at Once 


THE CANNING TRADE 


Publishers of the Industry's Literature 
20 S. Gay Street BALTIMORE 2, MARYLAND 
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There is many a firm who can readily use your unneeded equip- 
ment. It’s the opportunity for you to turn it into cash while 
fulfilling the other fellow’s need. Or you may need equipment 
yourself, or want to buy or sell or rent a cannery, or need help, 
or a job. Whatever your needs, you will get good results from 
an Ad. on this “Wanted and For Sale” page. The rates, per 
insertion—Straight reading, no display—one to three times per 
line 40c, four or more times per line 30c, minimum charge per 
Ad. $1.00. Count eight average words to the line, count initials, 
numbers, etc., as words. Short line counts as a full line. Use a 
box number instead of your name if you like. Forms close Wed- 
nesday noon. The Canning Trade, 20 S. Gay St., Baltimore 2, Md. 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell from 
a single item to a complete plant. Consolidated Products Co., 
Inc., 18-20 Park Row, New York, N. Y. 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


AT FIRST YOU CAN SUCCEED in getting good equipment 
immediately, reasonably. Stainless Kettles, Evaporators, Vac. 
Pans, Cookers, Stills, etc. Drum, Chamber, Spray Dryers for 
Dehydrating Flaking and Freezing. Dicers, Slicers, Cutters, 
Choppers, Peelers, Homogenizers, Viscolizers: Washers, Blanch- 
ers, Canning Equipment. Filters, Filter Presses, Separators. 
Mixing Equipment for Solids, Liquids, Sifters, Screeners, Pulp- 
ers, Finishers. Packaging Equipment such as Fillers, Weighers, 
Cartoners, Labelers, Casers. Complete plants for sale. Send for 
list of food equipment just out. First Machinery Corp., 157 
Hudson St., New York 13, N. Y. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 900 cata- 
log for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


WANTED and FOR SALE 


BARLIANT AND COMPANY have available for immediate shipment the country’s 
largest selection of surplus used, rebuilt, or NEW machinery and equipment, such 
as Retorts, Fillers, Exhausters, Blanchers, Juicers, Slicers, Peelers, Cutters, 
Washers, Packaging equipment as well as Motors, Pumps, Boilers and Refrigeration 
equipment. Write for complete detailed listings. Below are a few representative 
offerings. We will be glad to place your name on our mailing list upon request, 

CSS STASLE PEELER: Sterling, model 28-60, Ser. 8-499-30, belt 
iven, A-1l condition $ 115.00 

6723—F ILLER. Catsup, Karl Kiefer, vacuum type, cap. 125 bottles per 
min., size 8 and 14 02., motor driven, A-1 CONG. ccccsccccsssssesesseseeereseeees 650.00 
6830—P EA SHAKER WASHER: #3, Ser. 35- 169 . 50.00 


150.00 


6855—FILLER: Ser. 27491, cap. 120 cans, 7 pocket, belt or 


direct driven 200.00 
6717—SINGLE coRW HUSKERS: (3) Sprague Sells, 1925 model, belt 

driven. Each 175.00 
8920—RETORTS: (5) Sprague Sells, 3 tier, 40” x 72” equipped with 

gauges and pop-off valves, good cond. Each 190.00 


8010—CORN MIXER: 200 gal. cap., Duplex Batch model, equipped with 
ther. made by Sprague-Sells 575.00 
TOMATO WASHER: Berlin Chapman, 3’ dia, drum. 8’ 


ng, belt driven. Good cond. 180.00 
8916—SOAK TANK TOMATO WASHER: Sprague-Sells Model 15-E, 30” 
wide, spray pipes and extension dise., GOOG COMA. 130.00 


8805—PREGRADERS: (2) CRCO; for green beans. These are #5 pre- 

eras. openings of 24/64, will separate small beans from 35's 

and larger. Each 175.00 
7370—JELLY FILLER: Geyer, 6 tube, Ser. #1227, cap. up to 100 per 

a. a wide, 9’ long, 6’6” high from floor to top of hopper. 


Exe. nd, 
8901—FILLER: (2) M & 8, 6 pocket, Cream Style Corn. Ser. 329-793 
& 26-646. Each 825.00 
8192—PEA BLANCHERS: (3) 15’ Sprague Sells, new cores. Each............ 850.00 
8143—WASHER ELEVATOR PUMPS: (5) Scott. 290.00 
a TANK: 120 ft. steel, nearly new, with overhead track and 


1,500.00 


2,400.00 


8(46—VINER FEEDERS: (2) White style, steel bottoms, same style as 
built by Scott Viner Co. 6’ long. Each 95.00 
8947—CHIPPERS: (10) Boutell Pickle, approx. 1 yr. old, exe. cond. Each 135.00 
8898—VINER: V1607 CRCO steel frame, complete with adjustable cylinder, 
perforated screens, 32’ straw carrier, apron scraper, under-carrier 
separator and long ae feeder. VF-4 gasoline, power unit. Price 
complete except apro 2,050.00 
6853—BEET SLICER: ‘Sterling, 1-S, Ser. 2169, belt 150.00 
6856—QUALITY GR = (4) Hansen, Ser. 22929, cap. 120 cans, 
belt driven. Each 185.00 
8918—SPLIT REMOVER WASHER FOR PEAS, BEANS, ETC.: Berlin 
Chapman, purchased in 1940, page 9 Berlin Chapman catalog 236, 
good cond. 160.00 
8909—VINER FEEDERS: (8) Wooden. Each 35.00 
— WASHERS: (2) Wisconsin, Chisholm-Ryder catalog Fig. 284. 
ach 425.00 


BARLIANT AND COMPANY, Brokers-Sales Agents 
7070 N. Clark St. - Chicago 26, Ill. - Sheldrake 3913 


In Used, Rebuilt and New Packing House 
SPECIALISTS Machinery, Equipment and Supplies 


FOR SALE—#2 Townsend Bean Cutter. Ten years old. 
New knife head and roll. $70.00. J. W. Furman Cannery, North- 
umberland, Pa. 


FOR SALE—1 Model 300 Unscrambler with Crate Dump for 
standard round crates for No. 2 cans, with motors and motor 
drives, for 220 v., 60 cy., 3 ph. A.C., complete with 12’ double 
elevator with motor drive. Machine never off of original skids. 
Brand new. Sampson Canning Co., Wisconsin Rapids, Wis. 


FOR SALE—Two 80 hp. HRT Boilers, Ohio Standard tested 
for 125 lbs. pressure, excellent condition; 40,000 gal. Water 
Tower. Hammond Cannery, West Alexandria, Ohio. 


FOR SALE—10 Waukesha FCU 4-cylinder Gasoline Motor 
Power Units for Viners. Fine condition, price low. D. E. Wine- 
brenner Co., Hanover, Pa. 


FOR SALE—Pickle Tanks. 41 8’ x 12’ Pickle Tanks with 
Covers and Bases. Fir construction; each tank with six % inch 
hoops. Perfect condition. Used three seasons. 650-700 bu. 
capacity. Mazo Food Products Co., Inc., Mazomanie, Wis. 


FOR SALE—10 HP Steam Generator A.S.M.E. tested, made 
by Mund, aut. return and control system, gas fired, used less 
than 900 hrs., priced to sell; also a single Filler with Motor. 
Luyat Machinery, P. O. Box 178—22nd St. Sta., St. Peters- 
burg 3, Fla. 


FOR SALE—14 Portland Square Standard Cast Iron Retorts 
36” x 36”. All good running condition. American Crab Meat 
Co., Inc., 22-28 T Wharf, Boston, Mass. 
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FOR SALE—Excellent Equipment by original owner. Pea 
Drills; Cultipackers; Tractor Rowers; Viners; Lug Boxes; 
Sample Graders; Gooseneck Elevators; Clipper Cleaners; 2 Reel 
Graders; Wisconsin Washers; Blancher; M & S 6 pocket Cream 
Style Corn Fillers; #5 Corn Cutters; #7 Silkers; CRCO Model 
S-10 Preheater; Tomato Plant Setters; Green Bean Pregraders; 
Hansen Can Washers; etc. Let us have your inquiries on almost 
anything in pea or corn canning equipment. Adv. 4949, The 
Canning Trade. 


FOR SALE—Pulleys and Shaftings all sizes; Sarco one half 
inch Steam Traps and four Centrifugal Pumps. Reasonably 
priced. The Killian Colbert Canning Co., P. O. Box 6925, Bal- 
timore 16, Md. Telephone: Sykesville, Md. 321-J-1. 


FOR SALE—Twelve used Chisholm-Scott Viners with 32 ft. 
elevators, under carrier separators and long White Style Viner 
Feeders at low prices. Viners were used in 1948 but factory 
will not oprate on peas in 1949. Inspection solicited at canning 
plant located in Wisconsin. Frank Hamacheck Machine Co., 
Kewaunee, Wis. 


FOR SALE—One New Jersey Automatic Labeler for front 
and back labels on glass jars and tumblers, size up to 2 |bs.; 
capacity 60-75 bpm, complete with all accessories, price neW 
over $5,000 will be sold for almost half, we need the room. Also 
Stainless Steel Steam Jacketed Kettle 90 p.s.i., stainless inner 
and out jacket, never used, still crated, will be sold at less than 
list price. Both offers subject to prior sale only. Additional 
information upon request. Adv. 4951, The Canning Trade. 
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FOR SALE—MACHINERY—Continued 


FOR SALE—Canning machinery and parts; Kraut Knife; 
Machine to set up barrels; American Chain Drive and Bock 
Clutch; Track and Trolleys; Cucumber Cutter; Casers; and 
dozens of items. Burt Talcott, Phoenix, N. Y. 


WANTED—MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 4911, The Canning Trade. 


GET MORE for your surplus equipment. List it with our 
bureau and sell directly to the next user. 50,000 manufacturers 
get our offerings regularly. They need such units as Labelers, 
Dicers, Peelers, Retorts, Washers, Kettles, Dryers, Stills, Mixers, 
or what have you to sell. For quicker action and better price 
send full details and your price to: Equipment Finders Bureau, 
6 Hubert St., New York 13, N. Y. 


WANTED—Two used 250 or 300 gallon capacity Brine Tanks, 
nickel or stainless steel, with coils and stirrers. Must be in 
good condition. Plymouth Canning Co., Inc., Plymouth, Ind. 


WANTED—One Food Machinery Corporation Tenderometer 
with motor in good servicable condition. State price in reply. 
Plymouth Canning Co., Inc., Plymouth, Ind. 


WANTED—Steam Rotary Dryer for Apple Pomace; also 
have a 14” ram Hydraulic Cider Press for sale. Frank J. Farley, 
Route 4, Lockport, N. Y. 


WANTED—Need several small or laboratory size Tomato 
Pulpers or Finishers. Have FMC single tube Crusher Preheater 
with new s/s tube and all controls to sell at $375.00; also 42” 
x 72” Open Retorts; also all steel Feeder for Pea Viner. Box 
1471, Jacksonville, Tex. 


FOR SALE—FACTORIES 


FOR SALE—Canning Plant, located in Southern New Jersey, 
in the finest tomato section. Plant equipped to pack tomatoes, 
tomato puree, dried beans, snap beans; can easily be converted 
to pack all types of fruit. Buildings cover 4 acres. Have addi- 
tional 30 acres, allowing for expansion. Excellent labor condi- 
tions. Opposite farmers market; own railroad siding. Inquire: 
John Minervini, 406 Jefferson St., Hoboken, N. J. 


FOR SALE—A small but very efficient Canning Plant in 
South Georgia. Capacity 500 to 600 cases per day. Complete 
lines for pears, sweet potatoes and turnips. An abundance of 
raw materials, more than adequate labor supply, ample plant 
and warehouse space. All equipment is of welded steel construc- 
tion and in perfect condition. This plant is a money-maker and 
the price of $12,000.00 is tar below replacement cost. For par- 
tieu'ars write: Ray Latson, Quitman, Ga. 


SITUATIONS WANTED 


POSITION WANTED — Experienced Production Manager, 
canved and frozen foods. Excellent references. Experience 
incldes high speed production lines, quality control, personnel 
and sales. Full responsibility. Would welcome invitation to 
visil plant and have interview with owner. Adv. 4947, The 
Canning Trade. 
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HELP WANTED 


WANTED—Meat Canning Manager to take full charge of 
meat canning department in progressive Eastern packing house. 
Good salary and security for the right man. Write full details 
regarding experience. Adv. 4942, The Canning Trade. 


FOR SALE—SEED 


FOR SALE—132 bu. Ben Fish Thorogreen Bush Lima Bean 
Seed; 82 bu. Woodruff Cangreen Bean Seed. $11.40. Great 
Lakes Growers Cooperative, North Girard, Pa. 


FOR SALE—990 pounds Sweet Corn Narrow Grain 14 x 11, 
good germination, seedman stock, original tags and bags, 42c¢ per 
pound. Adv. 4943, The Canning Trade. 


FOR SALE—PLANTS 


FOR SALE—Tomato Plants. Booking orders for field grown 
Rutgers now. Shipping May 15 through June. Price $2.50 per 
M, f.o.b. Neosho. Jackson Canning Co., Granby, Mo. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 


BUYER AND FIELD MAN desires to furnish quality string- 
less beans, tomatoes, Irish and sweet potatoes, etc. used by food 
processors. Until recently Purchasing Agent for progressive 
packer of quality canned and frozen foods. Can furnish A-1 
references. Have personal contacts with all important growing 
areas and markets from Florida to New York State. Free to 
travel. Adv. 4948, The Canning Trade. 


FOR SALE—4 TAG controllers, 1” Steam Operated Range 5 
to 20 lbs., for process kettles. D. Thompson Swing, Ridgely, Md. 


ATTENTION—Dog Food Packers and Distributors, unlim- 
ited fresh horse meat available. We are prepared to pack dog 
and cat food to your formula. Write for details. Adv. 4950, 
The Canning Trade. 


All the latest data 
FORMULAE — COOKING TIMES 


COOKING TEMPERATURES 
are included in the 7th edition of 
“A Complete Course in Canning” 
The Canning Trade 


20 S. Gay Street 
Baltimore 2, Md. 


Price $10.00 
order your copy now. 
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Prepare For Harvest Now! 


Take no chance 
USE THE BEST 


prices submitted upon request 


RIVERSIDE MANUFACTURING co. 


MURFREESBORO NORTH CAROLINA 


No better tomato seed can be purchased regardless of price. 
* Certified Indiana Canners Association 


Indiana Baltimore 
Indiana Rutgers 
TOMATO SEED 


$3.00 per Ib. F. O. B. Shipping Point 


Order now from— 


INDIANA CANNERS ASSOCIATION, INC. 
424 Illinois Building INDIANAPOLIS, INDIANA 


The Association’s contribution to better quality tomatoes. 
* Certified by Purdue University and the State of Indiana. 


LA 


PIEDMONT LABEL 


LITHOCGCRAPHERS 


BEDFORD VIRCINIA 
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—SMILE AWHILE——— 


There is a saving grace in a sense of humor 
Contributions Welcomed 


Sales Manager: ‘“‘What’s this rather big item on your 
expenses sheet?” 

Salesman: “That’s my hotel bill, sir.” 

Sales Manager: “Well, please don’t buy any more 
hotels.” 


“The time has come for action,” said the speaker, 
“We must take the bull by the horns and do every- 
thing we can to increase milk production. 


The aviation instructor had just delivered a lecture 
on the use of parachutes. 

“And if it doesn’t open?” someone asked. 

“If it doesn’t open?” repeated the instructor. “ Well 

. that, gentlemen, is known as jumping to a conclu- 
sion.” 


Tourist: “Are there any outstanding sights here?” 

Policemen: ‘Yes, ma’am, we have the largest penicil- 
lin plant in the world.” 

Tourist: “How interesting, and is it in bloom now?” 


The man who brags, “I run things in our house,” 
usually refers to the lawn mower, vacuum cleaner, 
baby carriage, and errands. 


“Sure,” said Patrick, ‘‘and it’s simple. You take a 
big stone and put a plank across it. Then you put 
a stone on one end of the plank and the pig on the 
other. Then you guess the weight of the stone and 
you’ve got the weight of the pig.” 


A depression is a period when people do without the 
things their parents never had. 


“Mother, who is my nearest relative?” 
“I am, dear—and your father is the closest!” 


A colored lady was asked if she had ever been 
X-rayed. 

“No, sir,” 
violated.” 


she replied. “But I have been ultra- 


Wife: You never remember our wedding anniver- 
sary. 
Husband: I do, distinctly. According to your pres- 


ent age, it occurred when you were three years old. 
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WHERE BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mfrs. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS Vegetable and Fruit. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, I]. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


BOXES (Metal), LUG, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Core. Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp. Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
Food Mchy. & Chem. a Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CLOCKS, Process Time. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Mchy. & Chem. Hoopeston, 
A. K. Robins & Co., Inc., Baltimore, Md. 


COILS, Cooking. 
Berlin Chapman Company, Berlin, Wis. 
Chishoim-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COCKING CONTROLS. 
Aseptic Thermo Indicator Co., Los Angeles, Cal. 


CONVEYORS AND CARRIERS. 
Berlin Chapman Company, Berlin, Wis. 
Centra! Machine Works, Inc., Philadelphia, Pa. 
Chishc!m-Ryder Co., Niagara Falls, N. Y. 
Food }ichy. & Chem. Hoopeston, 
1.0 Mat & Mfg. Co., La Porte, Ind. 
A. K. :obins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CONVEYOR BELTS, Cloth, Rubber, Wire. 
Berlin “hapman Company, Berlin, Wis. 


Chisho'm-Ryder Co., Niagara Falls, N. Y. 
la Por'» Mat & Mfg. Co., La Porte, Ind. 
A. K. Pobins & Co., Inc., Baltimore, Md. 


CON /EYORS, Hydraulic. 
Berlin “hapman Company, Berlin, Wis. 
Chishc n-Ryder Co., Niagara Falls, N. Y. 
A. K. Sobins & Co., Inc., Baltimore, Md. 


COOERS, Continuous, Agitating. 
Berlin ‘hapman Company, Berlin, Wis. 
Chishc n-Ryder Co., Niagara Falls, N. Y. 
Sod & Chem. Corp., Hoopeston, Ill. 
A. K. hobins & Co., Inc., Baltimore, Md. 
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COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. ne Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRANES AND HOISTS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRATES, Iron Process. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS OR CHOPPERS. 


Central Machine Works, Inc., Philadelphia, 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. gy Hoopeston, Ill. 
A. K. Robins & Co., Inc., timore, Md. 


ENSILAGE STACKERS. 


F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp. Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Can. 


Berlin Chapman Company, Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Plain or Jacketed. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. is Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. aie Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KNIVES, Miscellaneous. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Ng Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


LABELING MACHINES. 


Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. eg > Hoopeston, II. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


POWER PLANT EQUIPMENT. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. eg > Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


Pa. 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
chy. em. ., Floopeston, 
A. K. Robins & Co., lee. Md. 


SIEVES AND SCREENS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SPEED REGULATORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


STEAM BOXES, Seafoods, Vegetables, etc. 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Edward Renneburg & Son, Baltimore, Md. 


SYRUPERS AND BRINERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. ane Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
F. H. Langsenkamp Co,, Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


VACUUM PANS. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Puedente Co., Philipsburg, Pa. 


WASHERS, Fruit, Vegetable. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 

United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Allan Iron & Welding Works, Inc., Rochester, N Y. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Mchy. & Chem. Corp., Hoopeston, III. 

A. K. Robins & Co., Inc., timore, Md. 


CORN CANNING MACHINERY 


COMMINUTING MACHINE. 
United Co., Westminster, Md. 


CORN COOKER-FILLERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. gy Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN HUSKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN SHAKERS. 
Berlin Chapman Com , Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN TRIMMERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Morral Bros., Morral, Ohio 

. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 
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WHERE TO BUY 


CORN WASHERS AND SILKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. is Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. i. Hoopeston, nl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp. Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CLEANERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


HARVESTERS 
H. D. Hume Co., Mendota, Ill. 


HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


F. Hamachek Machine Co., Kewaunee, Wis. 


A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


WASHERS, 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Scott Viner Co., Columbus, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Mchy. & Chem. Corp., Hoopeston, III. 


A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Mchy. & Chem. Corp., Hoopeston, III. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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SNAP BEAN MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SNIPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Cote Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SCALDERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. ~~ Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. es Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE EXTRACTORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. ~~ Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., eunepelia, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 


Planters Mfg. Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N. C. 


BOOKS, on Canning, Formula, Etc. 
A Complete Course in Canning 
The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 
Eastern Box Company, Baltimore, Md. 
Robert Gair Company, Inc., New York 17, N. Y. 
United Container Co., Philadelphia, Pa. 
David Weber, Co., Philadelphia, Pa. 


CANS, Tin, All Kinds. 
American Can Co., New York Ci 
Continental Can Co., New York City 
Crown Can Co., Philadelphia, Pa. 
National Can Corp., Baltimore - New York City. 


HARVESTING EQUIPMENT 


Food Mchy. & Chem. Corp., Hoopeston, III. 
H. D. Hume Co., Mendota, IIl. 


INSECTICIDES. 
Pittsurgh Plate Glass Co., Milwaukee, Wis. 


INSURANCE, Canners. 


Canners’ Exchange, Lansing B. Warner, Chicago 
Mfgrs. & Merchants Indemn. Co., Cincinnati, Ohio 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
Muirson Label Co., San Jose, Cal. - Brooklyn, N. Y. 
Piedmont Label Co., Bedford, Va. 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho., Rochester, N. Y. 
United States Printing & Litho. Co., Cincinnati, O. 


LABORATORIES, for Analysis of Goods, Etc. 
American Can Co., New York ag | 
Continental Can Co., New York City 
National Can Corp., Baltimore, Md. 

National Canners Assn., Washington, D. C. 


MANUFACTURING CHEMISTS. 
Chas. Pitzer & Co., Inc., New York City. 


PASTE, CANNERS’. 
Dewey & Almy Chem. Co., Cambridge, Mass. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
National Starch Products Co., New York, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALT. 
Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City. 


SEASONINGS 
Product Advancement Corp., Benton Harbor, Mich. 


SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, III. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, Inc., New Haven, Conn 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, Ill 
Washburn-Wilson Seed Co., Moscow, Idaho 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEED, TOMATO. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 
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MANUFACTURERS OF 


Our machine made % Tomato Field Baskets YIELD and 10P QU ALITY | 


with Keg or Veneer top hoop and Galvanized 
Metal or Wood Veneer bottom hoop are the 
hest quality we have made in our 54 years of 
hasket making. 


Plastex Treatment 


We are equipped to supply 
your baskets treated with 
PLASTEX HAMPER 
SOLUTION to help control 
flat sour bacteria in toma- 
toes and to lengthen the 
useful life of hampers. 


Planters Manufacturing Company, Inc. 


Portsmouth Virginia 


You get all the usable corn and produce a pack 
of outstanding quality with FMC No. 2 Universal 
Rotary Head Corn Cutters. 


The Universal Double Rotary Head feature 
enables you to single cut true whole kernel corn, 


ARTISTIC a double cut more mature corn if you wish, or cut 


L BE LS and scrape for a cream style pack. 
v Capacity is far beyond that of non-rotary 
ee machines. Operating and maintenance costs are 


extremely low. 


DOUBLE HEADS 


Rotary heads are quickly 
removable and _ interchange- 
able for changing knives, which 
ore easily sharpened and 
replaced. 


For complete FMC line, consult the 260-page FMC 
Catalog No. 800. If you do not have a copy, write 


\\ for yours today. 


A-401R 


FOOD MACHINERY AND CHEMICAL CORPORATION 


SPRAGUE-SELLS DIVISION e HOOPESTON, ILLINOIS 
Sales Branches: Baltimore, Md. New York, N.Y. © Rochester, N.Y. 
Rieti Bradford, Vt. * Cedarburg, Wis. * Lakeland, Fla. (Florida Division) 
San Jose, Calif. Barngrover Division) 
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ROWER cuts and windrows in one opera< 
tion, cuts a wide swath at high speed, and 
gets ail the crop, too. Equipped with fam- 
ous HUME PICK-UP REEL thet picks up and 
reels in even the most down-tangled crop, 
end equipped, too, with HUME “FLOATING” 
_ CUTTER BAR that is equally efficient on even 
 @F uneven terrain. Cuts the crop fast and 
in its prime. 


. 


After crop is cut and windrowed with 

the HUME TRACTOR-ROWER you load 
green vines at the high speed of one 
ton every 90 seconds! The fight, 
fast MUME GREEN CROP LOADER 
works with top efficiency even in 
seggy, wet weather. You harvest 
the crop fost, at the right time, in 
fess time. Both machines ¢an bo 
powered by tight as well os mene 
tors. 


nite HARVESTS THE CROP AT ITS PRIME 


Because the HUMETHOD enables you to cut harvesting time 


Sor by 40%, and enables you to harvest in any weather, you 


study, ‘“‘The TWO-STAGE HUMETHOD OF 


GREEN CROP HARVESTING”, based on are able to harvest your crops at their peak quality with- 
twenty years experience in designing out risk, without delay, without loss. These HUME ma- 
and testing green crop harvesting equip- chines are built for SPEED, developed specifically for the 


ment. The new bulletin is free, but can . A F i ibu- 
46 canning and packing industry. They are a basic contribu 


you. Write for it today. tion to greater efficiency, greater quality, greater profits 
in your industry. Get the facts today. 


H. D. HUME COMPANY MENDOTA, ILLINOIS 


CUI HARVESTING COSTS UP 
a OF HARVESTING GREEN CROPS --- GOOD WEATHER AND BAD | 
© fast, light weight HUME TRACTOR. 
4 


